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The Wilson softball line is keyed to the speed and 


excitement of the game itself. Wilsonized softballs play 
fast and sure, retain shape, balance, and firmness 
through many innings of hard play. Wilson gloves and 
shoes give players the speed and confidence in the field 
that brings championships. Teams feel and play like 
champs when they wear colorful, full-action tailored 
Wilson uniforms that feature the latest in smart, 
attractive detailing. 

Teachers, coaches, recreation directors—those who 
bear the responsibility for buying—choose Wilson for 
quality. They can count on the Wilson name in soft- 
ball—just as they can wherever it appears in sports. 


‘A2025°— 
Se Wilsen 


WILSON SPORTING GOODS CO., CHICAGO 
(A Subsidiary of Wilson & Co., Inc.) 














Bowling with friends tonight ? 


: psi iS Pan : 


Whether you score high or low, it all adds up 
to a relaxing, sociable evening. So play 
away—and between times, have a Pepsi. It’s 
the refreshment that today’s trim, active 
moderns prefer. Light and refreshing, Pepsi 
has more people asking for it every day. 

Be sociable wherever you go—enjoy a Pepsi. 









































Be sociable, have a Pepsi-Cola 


The Lidl refreshment 
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Get the most 
for your money 


and their 
morale! 


Shooting is rapidly becoming an important part of many com- 
pany recreation programs. The reasons are simple: convenience, 
economy, participation. If land is available, a shooting program 
can be established at little cost, on a “bring your own gun” 
basis, if necessary. Employee interest runs high because any 
type of shooting is naturally exciting. In addition, it’s not overly 
time consuming or expensive. Employees can shoot for an hour 
or so and still get home to an early supper. Hunters have a 





place for off-season practice, and experienced shooters naturally 
become the beginner’s teachers. Teams and interteam competi- 
tion quickly follow. Morale skyrockets. 


Whether you're thinking of a rifle or pistol range, or trap and 
skeet fields, write to our Shooting Promotion Department for 
helpful information. Trained specialists will help you decide 
on the facilities and program best suited to your aims. 


WINCHESTER 


” TRADEMARK 


OLIN MATHIESON «+ WINCHESTER-WESTERN DIVISION «+ NEW HAVEN 4, CONN. 
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TOP MANAGEMENT SPEAKS: 


Recreation in industry is a practical 
expression of the company’s concern 


for the well-being of its employees 


THE BENEFITS OF 
EMPLOYEE RECREATION 
ARE INTANGIBLE, 
BUT THEY ARE INDEED 


SUBSTANTIAL ONES 





ieee feature in many American 
homes is the place where the family 
gathers to relax and just have fun to- 
gether. It may be a room set aside for 
that purpose, complete with television 
and ping pong table, or perhaps a cor- 
ner of a living room with a shelf to 
hold books and games. 


Here an important family ritual is 
performed as children and parents and 
friends put aside the problems of the 
day to share a common and pleasant 
experience. Play is an important and 
necessary part of good living. It is hu- 
manizing. It reaches across the barriers 
of age, custom and discipline, so that 
father and son get to know each other 
as people. It adds warmth and pleasure 
to family life. 


By the same token, there is an im- 
portant and valid place for recreation 
activities in industry. This is by no 
means a paternalistic viewpoint. Pro- 
viding suitable recreational outlets for 
employees—facilities and organization 
that they would be unable to supply 
conveniently for themselves—helps to 
give employees a sense of common 
identification and to broaden their 
pleasure and satisfaction in their work. 
In a direct, practical and forthright 
way it expresses the Company’s con- 
cern for the human well-being of its 
employees and its gratitude for their 
essential contribution. 


The benefits of this program to em- 
ployee and Company alike are intan- 
gible. They cannot readily be meas- 
ured in dollars and cents. But | am 
sure they are substantial indeed. 


Henry Ford Il 


President 
Ford Motor Company 
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MACGREGOR 


for good sports everywhere! 





Whatever your in-season sports program, MacGregor athletic 
equipment can help make it a popular success. Golf, tennis, 
softball, baseball— just about any sport comes off better when 
MacGregor balls and equipment are used. Generations of ath- 
letic-minded men and women, boys and girls, have looked to 
MacGregor for the finest in all sports equipment. Give your 
program a boost by providing the best... MacGregor for all 
good sports. MacGregor equipment is available from sporting 
goods dealers everywhere. 


Wit igor . 


THE MACGREGOR CO., Cincinnati 32, Ohio * BASEBALL * FOOTBALL * BASKETBALL * GOLF * TENNIS 


A Brunswick 
Subsidiary 
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“| had three acts lined up for our 20 Year Club banquet. 
Two didn’t show because they got better jobs someplace 
else.” 

“This agent quoted me $100. for a singer. A week later 
when I gave him the go ahead, he said he couldn’t deliver 
for less than $150.” 

“I had a few bad experiences with agents so | figured | 
could do better if | bought direct. Then I got into a real 
mess. Where do | go from here?” 

“Reach for the aspirin bottle,” is usually the first move 
for these employee recreation directors who have found 
buying professional entertainment gives them their biggest 
headache. But there is a cure for this vocational disease. 

The best medicine is better knowledge of theatrical 
agency operation and an understanding of why these prob- 
lems occur and how they can be avoided. 

First, we have to know what is meant by a theatrical or 
booking agent and what is often called a “ten percenter.” 

Actually, there are two kinds of agents—or in 
reality, an agent and a representative, A representative 
“represents” a certain number of acts or attractions and 
sells them to the agent or producer, who in turn packages 
or produces the show for the client—in this case, the recrea- 
tion director. 

For his services, the representative normally receives a 
10% mark-up. For an agent to package a complete show. 
normally about 30% of the cost of the show covers his over- 
head. Because of the facilities available to the agent and the 
services he performs for the client, the agent’s overhead and 
office expenses are extremely high. 

Any agent who tells a recreation director that he can 
“give him a break” or “make a deal” and provide enter- 
tainment for any appreciable amount of percentage less 
than 30%, is either fooling the recreation director and 
planning on “pulling a fast one” before the program is pre- 
sented, or else will very soon be out of business himself. 

Many recreation directors prefer not using an agent at 





Author Roy Kane is a professional entertainer and master 
of ceremonies as well as manager of the Al Dvorin Theatri- 
cal Agency in Chicago. Mr. Kane has written and pro- 
duced many industrial shows. 
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Hiring professional entertainment 
for a company function is a specialized 


task with numerous pitfalls for the unskilled 


THE BIG HEADACHE 


by ROY KANE 


all because they have had bad experiences in the past. As 
in any business, there are good agents and bad agents, A 
eood agent fully realizes that a “one-shot” account is not 
very profitable; that to be competitive in today’s market he 
must build up a large volume of accounts. The only way he 
can build volume is to keep his accounts through good serv- 
ice and fair dealings. 

Before dealing with a specific agent, check his references, 
learn how he has performed in the past, the same as your 
company investigates sources of supply. 

A good agent earns his 30% mark-up, and there 
are very few times when it’s good, sound business for the 
recreation director to buy acts direct. One instance is when 
the director knows the attraction personally, to the point 
they would do him a special favor by working his show. 
But, even then, the cost would be about the same. The act 
or attraction would simply receive the gross price without 
deducting the commission for the agency. 

However, under normal circumstances—and I would say 
this would be 90% of the time—the director is better off 
to work through an agent because an agent is in a position 
to force the act to work the job. 

For example, if the recreation director books an attrac- 
tion direct, and then suddently the attraction has a chance 
to pick up a better job at more money, he may very con 
veniently become ill. What can the recreation director do 
about it? 

If, however, the attraction had been purchased through 
an agent who must protect future business, the agent will 
quickly point out that if the attraction fails to honor the con- 
tract and fulfill the engagement, the agent will, number one. 
take the attraction to the union; and, number two, cut him 
off from all future work. Where the act needs the agency 
for a tremendous percentage of its work, the act only needs 
the client for perhaps one job. 

Also, if through some act of God, the act really cannol 
work the job, the agent is in a position to substitute another 
act immediately. 

Invariably, when this happens, reputable agents not only 
come up with an attraction that is equally good, but one 
that is usually more expensive; and then absorbs the added 
expense himself. 
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Probably the chief gripe is that many “name” attrac- 
tions sold to industrial accounts are never delivered at the 
last minute. These national television and recording stars 
are under yearly contract to either the movie, television or 
recording industry. These industries have first call, at all 
times, to their services. 

Normally, because these industries have a product in- 
yolved that must be sold, they try to make sure the attrac- 
tion honors the individual contracts he signs. However. 
there are times when these individual contracts interfere 
with the parent industry. In these cases an agent is usually 
powerless, but he should always point out this possibility 
to his clients when he sells them a name attraction. 

In deciding whether to use a local agent or deal with the 
larger offices in the big cities, you should weigh the ad- 
vantages of each. The local distributor knows the local 
situation better than an agent working a couple of hundred 
miles or more away. Many local agents buy their attrac- 
tions from an agent in a larger city, but if you want to 
insure more diversified forms of entertainment, go to the 
larger agents in the larger cities. 

The local agent may have only a half-dozen attractions 
reporting to his office on any given week, while the larger 
agents, in New York and Chicago, have anywhere from 50 
to 200 and more attractions coming in each week providing 
routing sheets so they can be located on any given date in 
the future. It is often possible for a larger office to procure 
attractions at just a fraction of their normal cost for an in- 
dustrial date. 

Larger offices are constantly packaging shows for special 
seasons of the year, such as Christmas, and sending them 
into certain localities in such a way as to take advantage of 
a weekly price, rather than bring the attraction in for just 
a single date for a single plant. 

Larger agencies are more often able to supply extras such 
as good lights, sound systems, stages and other facilities at 
reasonable rates. Some of these items may include scenery 
for a Hawaiian Night, a Las Vegas party or a Parisian 
setting, catering service, special scripts and music. 

Probably the greatest problem for smaller com- 
panies, between 50 and 500 employees, is that they believe 
the cost of professional entertainment is prohibitive. 

This is a fallacy since better than 75% of industry con- 
tracts are with smaller companies. There are hundreds of 
very fine “‘one-man-show” type of attractions continuously 
working in various parts of the country for small plants. 

Many times, three or four industrial organizations in a 
town will band together and hire single attractions or whole 
units on a series of days to take advantage of the so-called 
weekly price. When an agent can give any attraction four 
or five days steady work, he can make his purchase at a 
much more reasonable rate. 

If smaller companies contact their agent as far 
ahead of their individual dates as possible, high priced at- 
lractions can be worked into a special tour. This tour could 
tun two or three months and thereby book attractions at a 
seemingly unbelievable low price. 


It is better for a recreation director to deal with one 
agent rather than ask prices from 10 agents. If he contacts 
several agents for the same act, this act immediately be- 
comes what is called a “hot date.” Consequently the price 
of the attraction goes up for that date and may cost any 
agent more than he would have to pay in the first place. 
By the time the client definitely decides to book the act, the 
price may have climbed beyond his reach. 

If an industrial director would find one agent that he 
trusts and can deal with, he will almost always find his serv- 
ice is better, his account has better protection, and he will 
save money for his company. 

Any good, legitimate office has an open door whereby 
information is given at any time to any prospective client. 
There should be no obligation for receiving information 
and advice. The situation is similar to the stock broker who 
charges only when a sale is made. 

The job of a booking agent to is take some of the work- 
load off the shoulders of the recreation director, He earns 
his pay when people congratulate his client, the recreation 
director, after the program is over, and gives the recreation 
director the credit for the way the program was presented. 

You can, and should, demand the best service, the 
best treatment from theatrical agents. The only brand new 
baby in the field of entertainment is the one that is found 
in industrial recreation. Many acts and musicians who were 
ready to give up their talent have found, in the industrial 
field, an entire new source of income. 

My personal opinion is that this is a field in which we 
have only scratched the surface. Over the years, industry is 
going to wield a tremendous power in forming the future 
culture of this country. 

There is no field other than industry where young talent 
has a chance to display their wares and acquire the kind 
of experience it takes to become a good performer. Many 
people, who are now working full time as entertainers, were 
initially discovered on talent shows, orchestras and choruses 
sponsored by industrial recreation programs. 

But to make sure industrial recreation directors 
get the caliber of entertainment they are looking for, | 
would like to make a proposal that may seem unlikely and 
far-fetched at first glance. Nevertheless, we need some form 
of organization that would pass on individual attractions 
and rate them for industrial recreation directors. We need 
some sort of industrial recreation “Seal of Approval” on 
the various attractions so the director could purchase it 
with confidence, knowing that it would fit his particular 
program or party—perhaps a national board who would 
meet at certain times of the year to review talent and make 
recommendations published exclusively for industry. 

Such a service would be welcomed by recreation director 
and agent alike. Whether it is possible, | do not know. But 
| do know this—if a closer bond and relationship can be 
developed between the theatrical agent and the recreation 
director, a new level of industrial shows could come about 
which will be mutually beneficial to both. No longer will 
booking entertainment be “The Big Headache.” 
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LAND PORTION ADDED 
TO TRAVEL CHECKLIST 


Tour operators develop specifications for the land portion of 


employee group tours. Combined with airline requirements, the 


two sections cover vital factors in arranging charter trips 


The tour operators’ section of the 
NIRA Travel Service Checklist has been 
completed by a special committee of 
NIRA Travel Council members. 

With the air transportation section 
which was previously released (see 
“Air Carriers Complete Travel Check- 
list.” page 10, March R/M), the com- 
plete Checklist will substantially aid 
industrial recreation directors in ne- 
gotiating with carriers and tour opera- 
tors for employee tour arrangements. 

The checklist enables directors to es- 
tablish specifications for bids on their 
travel programs and provides a basis 
for evaluating these bids. It covers all 
essential planning areas as well as little 
known, but vital technical points. The 
land portion is summarized as follows: 


TOUR OPERATOR 

Careful selection of the tour operator 
cannot be overemphasized. Well- 
planned itineraries, smoothly arranged 
transfers, prompt service are only a few 
of the requirements of a good operator. 
How can you make sure beforehand if 
an operator is capable of performing to 
your expectations ? 
¢ Ascertain whether the operator has 


been appointed by the airlines and 
steamship lines to issue tickets on their 
behalf. If he has, it is a good guarantee 
that the operator is well qualified. 
These appointments are made by the 
Air Travel Conference (domestic), In- 
ternational Air Transportation Associa- 
tion and the Steamship Conferences 
who have carefully examined the opera- 
tor’s past performance and capabilities. 
¢ Determine the number and types of 
group tours operated, preferably during 
the last year, and ask for references 
and trip folders prepared for each of 
the tours. 


ITINERARY 

Particularly important when com- 
paring competitive bids, even the most 
obvious items on the itinerary must be 
closely examined, otherwise you have 
no basis for judging quality of service 
for the price quoted. Even if you are 
not soliciting bids, you should always 
reach an agreement with the operator 
on the many details covered in your 
itinerary. 
e Number of days. 
e Dates: seasonal rate changes. 
¢ Countries, cities, side trips. 





TOUR OPERATOR CHECKLIST COMMITTEE 


The following members of the NIRA Travel Council formulated the land 
arrangements section of the NIRA Travel Service Checklist. 


Tour Operator Representatives: 


AMERICAN EXPRESS COMPANY 
HAPPINESS TRAVEL SERVICE 
LANSEAIR TRAVEL SERVICE, INC. 


NIRA Representative: 
REPUBLIC AVIATION CORPORATION 


J. B. McAnulty, chairman 
Col. Benjamin Getzoft 
Jorgen Kolle 


Oskar Frowein 


Other tour operator members: Edward Krones Enterprises; Lanseair of California, 
Inc.; Maupintour Associates; Transport and Travel Contractors, Inc.; Transmarine 


Tours, Inc.; World Wide Travel. 
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¢ Transfers from airports to hotels; by 
bus or private car, escorts? 
© Hotels: if in Europe, get the govern. 
ment rating. First class can mean many 
different things. 
e Types of accommodations: twin bed, 
double bed, with or without private 
bath? These and other items may be 
purely your choice, but know what js 
included in each proposed itinerary, 

¢ How many meals per day: table 
dhote (set meals) or run of menu? [s 
the price included in the bid? 

e Sightseeing: bus, car, boat, taxi? 
Are fees included in the bid? 

© Special features: night clubs, theater, 
musical events, sporting events, exposi- 
tions, etc. Are ticket prices and other 
fees included in the bid and, if not, 
how much extra would they cost each 
traveler? If you plan any welcoming or 
farewell parties, specify if complimen- 
tary wines are to be included. 


SPECIAL PROBLEMS 

e Airport taxes: these “head” or 
“tourist” taxes are generally not 
covered by the carrier. Are they in- 
cluded in the tour operator’s price? 

¢ Tips: determine specifically what, if 
any, tips will be paid by the operator. 
waiters, maids, porters, chauffers, bell 
boys, guides, etc. 

e Insurance. 

@ Passports, visas. 

e Laundry and telephone bills: seldom 
paid by operator, but determine ex- 
pense involved and forewarn your 
group accordingly. 

© Money, clothing, customs: will opera- 
tor send a representative to a briefing 
meeting to answer travelers’ specific 
questions ? 


FINANCIAL ARRANGEMENTS 

© Deposit required: in what amount 
and at what time must a_ passenger 
make a deposit to reserve a place on 
the tour? 

¢ Final payment: at what time and in 
what amount is the final payment to be 
made? 

As noted previously, many of the de- 
tails on the land portion of the tour 
are not necessarily good or bad, but 
a matter of choice. Costs for meals, tips. 
etc. will be paid by the travelers either 
in the tour price or as individuals at 
the time the expenses are incurred. 

The important point is that if certain 
items are not covered in the tour price, 
what additional expenses must be 
covered by the individual? These costs 
must be determined in order that (1) 
the passengers can be financially pre- 
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y pre: type that is payable on demand.’ ” 
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Goodyear Aircraft’s scrambling bowl- 
ers won the 1960 industrial champion- 
ship over a record breaking field in the 
13th annual National Industrial Bowl- 
ing Tournament in Canton, Ohio, 
March 26-27. 

Leading the pack after the first 
three-game series, Goodyear suffered a 
momentary lapse, hitting a 2652 in the 
second set and dropping deep into fifth 
place in the team standings. 


TERRIFIC COMEBACK 

But the Akron, Ohio, team re- 
bounded with a terrific comeback to 
roll the tournament’s high series total 
of 3011 in the final set and eclipse 
second-running Eaton Mfg. Co. of 
Cleveland by 144 pins in the final 
tabulation. 

In their climb back into first place, 
Aircraft passed Firestone and General 
Tire and outdistanced a strong finish 





INDIVIDUAL CHAMP, Tom Lent, IBM, (r) 
receives the tournament’s grand prize, a W hirl- 
pool combination washer-dryer from Whirl- 
pool’s Steve Wendelken (1). 


BOWLING TITLE TO 
GOODYEAR AIRCRAFT 


by American Sterlizer, the eventual 
third place winner. 

Even more spectacular than Good- 
year’s team effort was the one-man per- 
formance staged by Tom Lent, 25, of 
IBM Corp., Yorktown Hts., N. Y. For- 
getting about the 180 average he car- 
ries in three leagues near his Peek- 
skill, N. Y., home, Tom rolled at an 
inspired 217 clip to smash the NIBT in- 
dividual record with his 1952 nine- 
game total. 

Prior to the NIBT, Lent’s highest 
series had been a 620. At Canton, he 
had a 651, 680 and 641. Only in one 
game did he fall below 200, and then 
with a respectable 194. His high game 
in the event was 254. 

As the individual champion, Lent 
was awarded a $500. washer-dryer 
combination donated for the second 
year by the Whirlpool Corp. of St. 
Joseph, Mich. And the timing couldn't 


TEAM CHAMPS, Goodyear Aircraft, line up with Briggs rotating trophy and indi- 
vidual awards: (l-r) Sam Spagnola, Tony Licausi, Glenn Quaint, Russ Lippert and 
Wilbur Bobo. Timken Vice President H. A. Tobey makes the presentation. 
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IBM’s Tom Lent sets record with nine-game 1952 total in 


Timken-sponsored 13th annual national bowling tournament 


have been better. Lent will be married 
May 14. 

The new industrial champ has been 
employed by IBM for seven years and 
now serves as administrative assistant 
to the plant engineer. 


13 AVERAGED 200 
Although Lent finished far ahead of 
the field, his opponents also performed 
exceptionally well with 13 bowlers post: 
ing averages exceeding 200 for the nine 
games. 
Co-sponsored with NIRA by the Tim- 
ken Roller Bearing Co., the tourna- 
ment was a masterpiece of planning 
and organization. Serving as NIRA 
tournament chairman, Timken recrea- 
tion director Earl Schreiber and his 
tournament manager Hal Richter ran 
the event without a hitch, moving bowl- 
ers on and off the lanes like clock- 
continued on page 14 


HIGH INDIVIDUAL SERIES was rolled 
by General Tire’s Frank Wolonsky (1). 
H. A. Tobey, awards trophy. 
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Best and easiest way to perk up employee morale... 


LOW.C0ST MWA SuperJet HOLIDAYS 








TWA SuperJets... giant Jetliners designed for speed, comfort, convenience and 
luxury service across the U. S. and overseas! On TWA, the world’s top vacation 
spots are just hours away. The sparkling capitals of Europe...or sunny Miami...or 
fabulous California and the great Southwest. This summer or fall your employees 
can enjoy seasonal rates. They may travel on their own or on any of TWA’s exciting, 
easily budgeted tours. Why not start your TWA vacation plan now? Our travel 
experts help with all the details. Furnish full-color posters, informative booklets. 


MAIL COUPON TODAY 


FASTEST COAST-TO-COAST TRANS WORLD 


r 
| 
| 
| 
AIRLINES, INC. 
| Dept. RM-1 
| 380 Madison Ave., 
| 
| 
| 
L 





* 
THE SUPERJET AIRLINE New York 17, N. Y. 


*TWA THE SUPERJET AIRLINE is a service mark 
owned exclusively by Trans World Airlines, Inc. 

















scm ei ek sn seis en: i in ca ei ees ae eens = 
Please send promotion material 
and complete informationonTWA | 
Jetliner and Skyliner Holidays. 
Name ' 
Company. | 
Address 
City State | 
al 
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Photos from left to right: VINCE SITTER, American Steri- CARL RICHARD, Brunswick, and HARRY GROSSE, Timken, 
lizer, rolled high game 279. BILL BUNETTA, AMF advisory split two games in a tight exhibition series. EARL SCHREI. : 





. 
staff, showed his championship form in an exhibition series. BER, tournament chairman, got the action rolling. ’ 
continued from page 12 Distinctive among bowling tourna- which he could redeem at the bowling 
work, triple-checking scores and_ar- ments. this industry-only event elimi- establishment for food and drink, 

? > * . ie et sot ea y P 
ranging bowling schedules to fit the nates money prizes in favor of mer- Next year, the tournament will be 
travel times of individual teams chandise awards and trophies. In held in Milwaukee, Wis., with the Allis. 


| 
addition to the Whirlpool washer-dryer, Chalmers Manufacturing Co. serving | 
TWO EXHIBITIONS Auto Specialities Co., last year’s cham- as co-sponsors. | 
Extra attractions contributed greatly pion, presented bumper jacks for high Advance plans call for the addition 
to the color and prestige of the tourna- game and high series. More than 50 of an individual sweepstakes for money 
ment. H. E. Markley, executive vice trophies were awarded to winners in prizes. Sweepstakes entries will be op- 
president of Timken, rolled out the first’ six categories, engraved key chains tional, but restricted to players bowling 
ball, and two exhibition matches pitted were given for blind numbers, and in the NIBT. 


national stars, Bill Bunetta of AMF eight other top prizes were presented Another contemplated change would 
and Carl Richard of Brunswick, against for questionable feats of bowling skill. abolish the tournament rule that team 
local talent. Each bowler was given $2. in tickets averages may not exceed 940. 





1960 NATIONAL INDUSTRIAL BOWLING TOURNAMENT 
INDIVIDUAL LEADERS 





NINE GAME TOTAL THREE GAME SERIES 
Tom Lent, IBM Corp., Yorktown Hts., N. Y. 1952 Frank Wolonsky, General Tire & Rubber Co., Akron, O. 704 
George Nastas, Ford Engineering, Detroit, Mich. 1860 Tony Licausi, Goodyear Aircraft #1, Akron, O. 695 
Vince Sitter, American Sterilizer Co., Erie, Pa. 1860 Tim Moran, United Engineering and Foundry, Canton, O. 683 
Tim Moran, United Engineering and Foundry, Canton, O. 1851 Tom Lent, IBM Corp., Yorktown Hts., N. Y. 680 
Pete Saroli, Ford Tractors, Highland Park, Mich. 1849 
Bill Kremer, The B. F. Goodrich Co. #1, Akron, O. 1838 SINGLE GAME 
Pat Spino, Ford Forgings, Canton, O. 1829 Vince Sitter, American Sterlizer Co., Erie, Pa. 279 
Ed Kruger, Whirlpool Corp. #2, St. Joseph, Mich. 1829 Tim Moran, United Engineering and Foundry, Canton, O. 278 
Frank Wolonsky, General Tire & Rubber Co., Akron, O. 1828 Oscar Suarez, Timken Roller Bearing Co. #1, Canton, O. 256 
John Ratay, Columbia Southern # 1, Barberton, O. 1814 Tony Licausi, Goodyear Aircraft #1, Akron, O. 256 
TEAM STANDINGS 
Goodyear Aircraft #1, Akron, O. 8576 Columbia Southern # 1, Barberton, O. 8239 
Eaton Manufacturing Company, Cleveland, O. 8432 The B. F. Goodrich Co. #1, Akron, O. 8239 
American Sterlizer Company, Erie, Pa. 8394 Ford Motor Company, Dearborn, Mich. 8198 
Firestone Tire & Rubber Co. #1, Akron, O. 8391 Armco Steel Corporation, Middletown, O. 8189 
General Tire & Rubber Company, Akron, O. 8365 United Engineering and Foundry, Canton, O. 8185 
Motorola, Inc., Chicago, III. 8163 Ford Tractors, Highiand Park, Mich. 7926 Timken Roller Bearing Co., New Philadelphia, O. 7620 
Timken Roller Bearing Co. #1, Canton, O. 8157 _ Lyon, Inc. #1, Detroit, Mich. 7922 McNeil Machine Co., Akron, O. 7597 
Columbia Southern +2, Barberton, O. 8140 Ford Chassis, Sharonville, O. 7914 Babcock & Wilcox Co. #1, Barberton, O. 7587 
Hercules Motor Corp., Canton, O. 8137 Auto Specialties Mfg. Co. #2, St. Joseph, Mich. 7913 Studebaker-Packard #2, South Bend, Ind. 7575 
Studebaker-Packard #1, South Bend, Ind. 8114 Woodall Industries, Detroit, Mich. 7913 Wooster Div., Borg-Warner, Wooster, O. 7575 
Firestone Tire & Rubber Co. #2, Akron, O. 8109 Ohio Brass, Barberton, O. 7900 Lyon, Inc. #2, Detroit, Mich. 7525 
Ford Motors E.B.A., Dearborn, Mich. 8054 Ford Engineering, Dearborn, Mich. 7889 American Sterlizer E.R.A., Erie, Pa. 7470 
Whirlpool Corp. #2, St. Joseph, Mich. 8053 U. S. Steel Corp., Gary, Ind. 7886 Industrial Rubber Co., St. Joseph, Mich. 7401 
Goodyear Tire & Rubber Co. #1, Akron, O. 8034 Diebold Co., Canton, O 7845 Gary Sheet & Tin, Gary, Ind. 739% 
The B. F. Goodrich Co. #1, Akron, O. 8033 IBM Corp., Yorktown Hts., N. Y. 7818 Lawson M'lk Co., Cuyahoga Falls, O. 7392 
Goodyear Aircraft #2, Akron, O. 8026 Columbus Coated Fabrics, Columbus, O. 7740 Columbia Southern #3, Barberton, O. 7232 
Timken Roller Searing Engineers, Canton, O. 8016 Sugardale, Canton, O. 7740 Babcock & Wilcox Co. #2, Barberton, O. 7207 
Whirlpool Corp. #1, St. Joseph, Mich. 8015 Hoover Co., North Canton, O. 7732 Monarch Rubber Co. #2, Hartville, O. 7185 
Timken Roller Bearing Co. #2, Canton, O. 8001 Auto Specialties Mfg. Co. #2, St. Joseph, Mich. 7671 Kaiser Alum. #2, Ravenswood, W. Va. 716! 
Ford Forgings, Canton, O. 7998 Goodyear Tire & Rubber Co. 2, Akron, O. 7668 Kaiser Alum. 41, Ravenswood, W. Va. 6991 
E. W. Bliss Co., Canton, O. 7976 Monarch Rubber Co. #1, Hartville, O. 7626 Columbus Bolt & Forge Co., Columbus, O. 6805 
THREE GAME SERIES SINGLE GAME 
Goodyear Aircraft #1, Akron, O. 3011 American Sterlizer Company, Erie, Pa. 1047 
American Sterilizer Company, Erie, Pa. 2928 Goodyear Aircraft #1, Akron, O. 1040 
Ford Motor Company, Dearborn, Mich. 2882 Whirlpool Corporation # 2, St. Joseph, Mich. 1038 
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BOWLING BUILDS A REAL TEAM SPIRIT 


* 


..and AMF means bowling at its best! 


Nothing builds employee morale like a friendly team 
spirit—and nothing builds a team spirit like bowling 
~the sport that can be enjoyed by everyone. Bowl- 
ing helps new employees get acquainted, helps all 
workers build lasting friendships. Bowling’s health- 
ful exercise—keeps workers looking trim, feeling fit 
-makes them happier in their jobs. It’s fun for the 
whole family...men, women, and youngsters learn 
quickly, and enjoy bowling right from the start. 


AMF PINSPOTTERS INC. 


At “Magic Triangle” bowling centers, you'll find 
the best equipment, the most helpful advice—every- 
thing you need to carry out a successful employee 
bowling program—everything to provide bowling at 
its best ! If you haven’t already made bowling a part 
of your recreation program, contact your nearest 
AMF “Magic Triangle” proprietor. He’ll be glad 
to help you get started. 


BOWL WHERE YOU SEE THE 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 


AMF BUILDING « 261 MADISON AVENUE, NEW YORK 16,N. Y. 


TRIANGLE” 
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TWO YOUNG FANS stand in awe as the Circus comes to Kohler. The 


*, — 





“Big Top” is at the right with the side show tent straight ahead just 


beyond the midway. 


Cristiani Bros. Circus couldn’t sell a 
ticket at Kohler, Wis., yet the Big Top 
was jammed. 

For three complete shows, the per- 
formers played to a full house, and for 
each show seated more than 
1,000 men, women, and children. 

The circus visit last summer, a high- 
light of the year in Kohler Village, was 


ushers 


sponsored by Kohler Co., a leading ° 


manufacturer of plumbing fixtures, en- 
gines, electric plants, and precision con- 
trols. 

It was a break with tradition in that 
the circus replaced the annual summer 
picnics sponsored by Kohler Co. for 
its employees and their families since 
the pre-1900 era. 

And it 


was a welcome variation, 


judging from the enthusiastic response. 





THE CIRCUS is for kids, yes, but the 
grown-ups pictured here didn’t miss a 
thing either. 
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The circus was free—that was part 
of it. But the success of the event was 
attributable in part also to the caliber 
of the circus. Cristiani Bros. is not only 
the largest tented circus in the United 
States today (Circus personnel from 
performers and roustabouts to the fami- 
lies which travel with the circus num- 
ber 300), but the circus also has some 
of the best acts in show business. 


REAL FAMILY SHOW 

Kohler Co. paid all costs of bringing 
the circus to Kohler and_ provided 
tickets for all employees and members 
of their families. In addition, the com- 
pany supplied each child with 10 
“wooden nickels” good for side shows, 
peanuts, popcorn, soft drinks, candy, 
balloons and other souvenirs. 


a + Met 


THREE-YEAR-OLD Steven Price found a 
Llama unexpectedly affectionate, but the 


feeling doesn’t seem to be mutual. 


TLER CIRCUS 


by L. L. Smith 


The largest tented circus in the U, §, 


was contracted by Kohler Co, 


to replace departmental picnics and 


12,000 employees and families 


turned out to pack three hit shows 


A company-owned practice range for 
golfers became the circus “lot.” On 
the broad, turfed area at the edge of 
the village, circus trucks and trailers 
parked for the night. Then, at 6 a.m., 
after only a few hours sleep, rousta- 
bouts were out raising the Big Top. 

Showers drenched the roustabouts, 
the elephants harnessed to tug poles 
and canvas into place, and village chil- 
dren too impatient to wait for the 
scheduled performances. 

The showers dwindled and by noon 
the sun had come out to dry the 
canvas. The three performances went 
as scheduled—1 :30, 4:30, and 8 p.m. 

Circus performers give their best 
when the house is full. That held true 
at Kohler. 

Capt. Eddie Kuhn opened each show 
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The Cristiani 


“SINGAPORE,” 


snakes in captivity. 














Bros.’ 
26-foot rock python, is one of the largest 
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with a wild animal act, Steve Fanning’s 
10 performing elephants proved spec- 
tacular. and equestrians, aerialists, 
tumblers. and clowns added spice to 
what was a colorful show from begin- 
ning to end. 

Midway in each show Herbert V. 
Kohler. president of Kohler Co., ad- 
dressed the audience briefly. 

His 20-year-old son, Herbert Jr.. also 
played a role, an impromptu role which 
highlighted the evening performance. 
To rounds of applause from the audi- 
ence. he crossed the high wire on the 
shoulders of a veteran circus aerialist, 
Otto Gretona. 

For Cristiani Bros. Circus the ap- 
pearance at Kohler was a pleasant one 
with its guaranteed sell-out, no adver- 
tising costs, no “comps” for newspaper- 
men or for village and other local of- 
ficials, no strenuous poster campaign, no 
bargaining for circus grounds. 

An informal opinion poll before the 
circus had shown the great majority of 
employees favoring a circus and a few 
holding out for the customary divi- 
sional picnics. 


CIRCUS IDEA WINS OUT 

When the circus was over, most of 
the formerly pro-picnic employees had 
become pro-circus. 

The idea of a circus sponsored by a 
manufacturing firm for employees was 
novel enough to attract wide attention 
among newspapers and magazines. 

As an added public relations fillip. 
Steve Fanning brought three of his 
elephants to the Kohler Co. plant to 
pose for publicity 





pictures—one 


pachyderm pushing a cart loaded with 
Kohler bathtubs, another lifting the 


A 


ROUSTABOUTS worked in an_ early 
morning rain to unfurl the canvas for 


The Cristiani Bros.’ “Big Top.” 
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CIRCUS MATERIALS prepared by Recreation Director Roy Ebben include ticket 
mailing envelope, ticket request form, colored tickets designating each performance 
and strips of redeemable “wooden nickels” for every child. 













equivalent of one elephant-power in a 
portable Kohler gasoline engine, the 
third taking a shower bath with a 
Kohler head attached to a 
garden hose. 

Roy Ebben, Kohler Co. recreation 
director, spearheaded advance circus 
preparations, working closely with the 
company’s public relations department. 

Negotiations for a circus began in 
February. On April 21 Kohler Co. con- 
tracted with Cristiani Bros, Circus to 
present two shows and, at company 
option, a third show if demand for 


shower 


tickets warranted. 

Significant dates thereafter on Eb- 
ben’s timetable were these: 

@ April 30—An article in People, 
Kohler Co. employee newspaper, an- 
nounced the circus event. 


LITTLE MAN with a big appetite could 
use wooden nickels for hot dogs, cotton 
candy, peanuts, pop, frozen ice. 





@ June 3—A letter was mailed to 
each employee with an enclosed return 
card with which the employee could re- 
quest the number of tickets he needed 
for his family. 

@ June 18—An article in People 
reminded employees that the deadline 
for ticket requests was June 19. 

@ June 22—Kohler Co., after an 


overwhelming response from employees, 





asked Cristiani Bros. to prepare for ‘ 
three shows. 

@ June 25 
nounced show times. 

@ July 9—Kohler Co. mailed tickets 
to employees with show time desig- 
nated. Employees with small children 
of afternoon nap age were given tickets 
for the 4:30 show. Employees with chil- 

continued on page 50 


An article in People an- 
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ELEPHANT POWER raised the Big Top 
after roustabouts laid out the canvas. One 
elephant has the strength of four horses. 
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DUFFY DAUGHERTY 


FRANKLIN L. ORTH 


K. L. YOUNG 


KENNETH CASSIDY 


R. C. S. YOUNG 


W. H. EDMUND 


REV. BOB 


CONFERENCE 
HIGHLIGHTS 


Motor Capital to be the scene of outstanding four-day 
program for 19th annual NIRA Conference and Exhibit 


Dynamic Detroit, Motor Capital of 
the world, will host 1960's only national 
conference on recreation for business 
and industry at the Sheraton-Cadillac 
Hotel, May 22, 23, 24 and 25, 

Conference chairman Tom Shana- 
han, Motor Co., and his 15 
hard-working committeemen have ar- 


Ford 


ranged a_ well-balanced program of 


study, discussion and entertainment-. 


that promises to be the best national 
meeting in the 19-year history of the 
National Industrial Recreation Assn. 


KEY SPEAKERS 

Detroit’s line-up of featured speak- 

ers brings into perspective the dele- 
gates’ dual responsibilities to business 
and recreation. Nationally known lead- 
ers in both fields will discuss the role 
of recreation in modern business. 
e Duffy Daugherty, colorful and 
highly successful head football coach 
at Michigan State University, will 
launch the conference’s first general 
session with a forecast of the increasing 
importance of athletics to the employee 
living and working in the age of auto- 
mation. 

Daugherty’s quick Irish wit and un- 
failing good humor have made him one 
of the most sought-after banquet speak- 
ers and clinic lecturers in the nation. 
© Kenneth D. Cassidy, vice president. 
industrial relations, Ford Motor Co., 
will speak to delegates at a_ special 
dinner in the Central Office building 
near Ford’s Rouge plant. 

Mr. Cassidy’s views should be es- 
pecially interesting because of his posi- 
tion in industry and his relationship to 
one of the nation’s leading industrial 
recreation programs. 
© Franklin L. Orth, executive vice 
president, National Rifle Association, 
and formerly Deputy Assistant Secre- 
tary of the Army, will speak on “In- 
dustry: Top Gun in the New Leisure 
Age.” 

Previously with the Army Secretariat 
for Manpower, Personnel and Reserve 


Forces, Orth was responsible for all 
policy relating to 1.5 million military 
and reserve personnel, 

e Dr. R. C. S. Young, General Motors 
business 
throughout 


consultant, has _ lectured 

the United States and 
Canada for the past 17 years. Appear- 
ing before business, civic and religious 
groups, he directs his efforts to rebuild- 
ing the climate for the American way 
of life in world leadership. 

Young has served as a youth coun- 
sellor, minister, 
writer and lecturer. 


college professor, 
e K. L. Young, director, Community 
Programmes Branch, Ontario (Canada) 
Dept. of Education, is a leading au 
thority in municipal recreation. One of 
his more recent accomplishments is the 
development of the Ontario plan for 
in-service training and certification for 
recreation directors. 

Speaking on “Recreation: A New 
Dimension in Living,” Young is vitally 
interested in stimulating cooperation 
among the various recreation agencies. 
© W. Il. (Bid) Edmund, executive con- 
sultant, The Goodyear Tire & Rubber 
Co., will present a familiar figure to 
NIRA members when he takes the 
podium. Two-time NIRA President 
(1949-51), Bid served 17 years as 
Goodyear’s recreation director. 

In his present position, Edmund 
handles extensive speaking engage- 
ments and other company public re- 
lations assignments. 
© Rev. Bob Richards, director, Wheat 
ies Sports Federation, will speak to 
NIRA members at the Keyman’s 
Breakfast on the importance of physical 
fitness in the industrial program. 

The Olympic pole vault champion, 
who is leading a_ national fitness 
crusade, is recognized as the public 
speaking champion of all sports. 
SPECIAL SESSIONS 

Fourteen seminar discussions cover- 
ing a wide range of subjects will dig 
into special problem areas, finding solu- 
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OFFICIAL PROGRAM 


NATIONAL INDUSTRIAL 
RECREATION ASSOCIATION 























TIME 
8:30 a.m. 


9:00 am. 


2 :00 p.m. 


3: 00 p.m. 
4:30 p.m. 


6:00 p.m. 


7:00 p.m. 


8:30 p.m. 


REV. BOB 


NIRA PROGRAM OUTLINE 


SUNDAY, MAY 22 


Church Services 


Church Services 


Registration (4th floor) 


~ Exhibit Hall Grand Opening 
(4th floor) 


I. Opening General Session 
(Ballroom) 
Duffy Daugherty, MSU Football Coach 


Exhibits 


Concurrent Panel Sessions 

II. Recreation Programs for Companies with 
Less than 2,000 Employees (Reception 
Room) 

III. Better Bowling for Industry (Ballroom) 

IV. Team and Program Insurance (Pan 
American Room) 


"Welcome Reception (Ballroom) | 





MONDAY, MAY 23 


V. Keyman Breakfast 8 a.m. 
(Ballroom) 

Louis C. Mirani, Mayor of Detroit 

K. L. Young, Ontario Dept. of Edu-ation 

Rev. Bob Richards, Wheaties Sports Fdn, 

VI. General Session 10 a.m. (English 
Room) 

Music in Industry 

Dr. Ted Vosburgh, President, National 
Industrial Music Council 


Exhibits 
VII. Weleome Luncheon (Ballroom) _ 
Franklin L. Orth, Nat'l Rifle Assn. 
NIRA-NRA Postal Shooting Contest Awards 

Presentation 
Ford Tour 


Ford Assembly Line 


Ford Rotunda 
Spring Festival and Art Show 


Ford Dinner 
K. D. Cassidy, Vice President, Ford 


Regional Caucuses—10:00 p-m. 





ition 


Fdn. 


nglish 


0m) 


A wards 


19th ANNUAL CONFERENCE and EXHIBIT 


TUESDAY, MAY 24 


Exhibits 

Concurrent Panel Sessions 

VIII. How to Evaluate Your Vending 
Program (Ballroom) 

IX. Recreation Responsibilities in Pre- 
Retirement Planning (English Room) 

X. Recreation Facilities for the Small 
Company (Sheraton Room) 

XI. City Industrial Recreation Council 
Clinic (Reception Room) 


Exhibits 


XII. General Motors Luncheon 
(Ballroom) 


Dr. R. C. S. Young 


Exhibits 


Recreation in Specific Industries 
(Ballroom) 

XIII. Heavy Manufacturing 

XIV. Food, Drug, Container 

XV. Oil, Steel, Metal 

XVI. Chemical, Textile, Paper 

XVII. Electronics, Business Machines 

XVIII. Non-Manufacturing 


Dinner (open) 


Baseball Game (Optional) 


WEDNESDAY, MAY 25 


Exhibits 


Concurrent Panel Sessions 

XIX. Travel Service Checklist (Ballroom) 

XX. My Problem Is (Pan American Room) 

XXI. Volunteers In the Recreation Program 
(Reception Room) 


Exhibit Hall last eall 


XXII. Past Presidents Luncheon 
(Ballroom) 

Helms Award Presentation 

Industrial Sportsman of the Year Award 

W. H. Edmund, Goodyear Tire & 
Rubber Co. 


XXIII. Annual Meeting and Elections 
(Ballroom) 


Leave for Canadian Tour 


NIRA Banquet and Floor Show 


TIME 


8:30 a.m. 


9:00 om. 


10:30 a.m. 


Noon 


2:00 p.m. 


3 :00 p.m. 


6:00 p.m. 
7:00 p.m. 
8:30 p.m. 


—_—_rrro—::. nkenmk =e ss Oo 





1959-60 NIRA OFFICERS CONFERENCE COMMITTEE 


Co-chairmen: 
Thomas P. Shanahan, Ford Motor Co. 

President: William T. Prichard, General Motors Corp, (In Memoriam) 
John H. Leslie, Minnesota Mining & Mfg. Co., St. Paul, Minn. 

Vice Presidents: Ladies Program: 
Martha L. Daniell, Nationwide Ins. Cos., Columbus, Ohio Jack Speare, Michigan Bell Telephone Company 
Walter Dowswell, Motorola, Inc., Chicago, II]. Mrs. Ruth Griffith, Michigan Bell Telephone Company 
Oskar Frowein, Republic Aviation Corp., Farmingdale, N. Y. Miss Lois Verner, Ford Motor Co. 
Herbert S. Naish, Convair, Pomona, Calif. 


Executive Committee 





Treasurer: ; wy scien A LY Spring & Wire C 

Frank Davis, Lockheed Aircralt Corp., Burbank, Calif. ee en TE Ee ee ae 
Director of Research: _ — : ; Publicity: 

Gordon L, Starr, University of Minnesota, Minneapolis, Minn. William Knight, Cadillae Motor Car Div., GMC 
Executive Secretary: , 

Don L. Neer, NIRA Headquarters, Chicago, II]. Canadian Program: 

James Charrington, Polymer Corp., Ltd. 
Board of Directors Duncan Brookbanks, International Playing Card Co., Ltd. 


Elected in 1958 (Fort Worth): Reception: 


Region I Oskar Frowein, Republic Aviation Corp., Farmingdale, Earl Sonnenberg, Wyandotte Chemical Co. 
. Dan Lipinski, Chrysler Corp. 


Region II Martha Daniell, Nationwide Ins. Cos., Columbus, Ohio 
Region III Charles Haggerty, Ford Motor Co., Dearborn, Mich. Ford Tour: 

Region IVC. E. Barnhart, St. Regis Paper Co., Pensacola, Fla. Charles Haggerty, Ford Motor Co. 
Region V— John H. Leslie, Minnesota Mining, St. Paul, Minn. 

Region VI. Dean Moneymaker, Internat’l Shoe, St. Louis, Mo. General Motors Luncheon: : 
Region VII Herbert S, Naish, Convair, Pomona, Calif. Fred Canaday, General Motors Corp. 
Region VIII A. Murray Dick, DOFASCO, Hamilton, Ont. 


Registration: 
Elected 1959 (Philadelphia): William Duffy, Detroit Transmission, Div. GMC 


Region J. J. Minella, Eastman Kodak Co., Rochester, N. Y. Regional Caucuses: 

Region II —_ Ear! Schreiber, Timken Roller Bearing, Canton. Ohio James Walsh, Chrysler Corp. 

Region III Walter Dowswell, Motorola, Inc., Chicago, III. i 

Region IV Summers Jarrett, The Chemstrand Corp., Pensacola, Fla. Sergeant-at-arms: 

Region \ John O. Peters, Western Machine Co., Milwaukee, Wis. Chester Pellegrin, Detroit Edison Co. 
Region VI W. W. Bernard, Temco Aircraft Corp., Dallas, Texas 

Region VII Newton E. West, Helms Bakeries, Los Angeles, Calif. Exhibitors Representative: 

Region VIII James Charrington, Polymer Corp., Ltd., Sarnia, Ont. Jack McGrath, Hillerich & Bradsby Co. 





HOTEL DIRECTORY 


Registration Desk 
Sund 10:30 a.m. to 5 p.m.......... 
Monday: 8:30 a.m. to noon.... 
Tuesday: 8:30 a.m. to 5 p.m......... 
Wednesday: 8:30 a.m, to 11 a.m. 


ith floor 
ith floor 
.....4th floor 
.-4th floor 


NIRA Office 


8:30 a.m. to 5:30 p.m. (Daily). -Parlor D, 4th floor 


NIRA Press Room 


8:30 a.m. to 5:30 p.m. (Daily). Parlor D, 4th floor 


Exhibit Hall (4th floor) 
Sunday: Noon to 6 p.m. 
Monday: 8:30 to 9 a.m., 10:30 to 11:30 a.m. 
Tuesday: 8:30 to 9 a.m., 10 to 11 a.m., 2 to 3 p.m.,5 to 6 p.m. 
Wednesday: 8:30 to 9 a.m., 10 to 11:45 a.m. 


Meeting Rooms 
English Room ee ie teeters 
I I ida asc tec ceahadesec stubs : 
Reception Room ...................- : : : 
SR ee OO eno evaE eRe eee 
Parlors F to K..... 
Sheraton Room 
Michigan Room 


Mezzanine 
{th floor 
ith floor 
5th floor 
5th floor 

...5th floor 

6th floor 


INFORMATION 


Tickets 
Tickets are required for the Welcome Reception; Monday, Tues- 
day and Wednesday luncheons; and the NIRA Banquet and Floor 
Show. These tickets will be furnished all Conference registrants. 
Wives who register will receive tickets to the Welcome Reception 
and the Banquet and Floor Show. Guests may be admitted to these 
functions upon payment of the following fees: 


Welcome Reception sintaniiaolsiasuestcasoan $3.00 
Mon., Tues., and Wed. Luncheons............ 


NIRA Banquet and Floor Show................-. 


Board of Directors Meetings 
Saturday, May 21: 9 a.m. to 5 p.m. 
Thursday, May 26: 9 a.m. to noon 


Sheraton Room 
Sheraton Room 


Annual Meeting and Election 


Wednesday, May 25: 2 to 5 p.m. Grand Ballroom 


Welcome Reception 


Sunday, May 22: 7 to 9 p.m. Grand Ballroom 


Banquet and Floor Show 


Wednesday, May 25: 7 to 12 p.m.....Elmwood Casino, Windsor, Ont. 


Luncheons 
Monday, May 23: Noon 
Tuesday, May 24: Noon 
Wednesday, May 25: Noon 


Tours 

Monday, May 23: 2 to 8:30 p.m.; Final Assembly Line, Ford Rouge 
Plant, Dearborn, Mich.; Ford Rotunda; Dinner at Ford Central 
Office Building. 

Tuesday, May 24: (Optional) 8:30 p.m.; Night baseball game, New 
York Yankees vs. Detroit Tigers, Briggs Stadium. 

Wednesday, May 6 p.m.; Elmwood Casino, Windsor, Ontario, 
Canada, for NIRA Banquet and Floor Show. 


Grand Ballroom 
Grand Ballroom 
Grand Ballroom 


Badges 
Badges are required for admission to all meetings and scheduled 
social functions. They are available at the registration desk daily. 
Baseball Game 
Tickets for the New York Yankees, Detroit Tigers night baseball 
game, Tuesday, May 24, 8:30 p.m., may be purchased at the regis- 
tration desk for $2.25 each. 
First Aid 
The Sheraton-Cadillac Hotel has a resident doctor on call at all 
times. Call the operator in an emergency. 





sunday 
MAY 22 


8:30 a.m.-11:00 a.m. CHURCH SERVICES OF YOUR CHOICE 


ASSEMBLE EXHIBITS (4th Floor) 
10:30 a.m.-5:00 p.m. 


8:30-11:00 a.m. 
REGISTRATION (4th Floor) 
12 noon GRAND OPENING OF THE EXHIBIT HALL 


2:00-3:00 p.m. 1. OPENING GENERAL SESSION (Ballroom) 


Chairman: John H. Leslie, NIRA President, Manager of Employee 
Recreation, Minnesota Mining & Manufacturing Co., St. Paul, 


Minn. 


Welcome: Thomas P. Shanahan, Conference Chairman, Recrea- 


tion Unit Ford Motor Company. Dearborn, Mich. 
Introduction of Speaker: 
Rawlings Sporting Goods Co., St. Louis, Mo. 


Speaker: Duffy Daugherty, Head Football Coach, Michigan State 


University, Lansing, Mich., “Athletics and Automation” 


3:00-4:00 p.m. EXHIBITS (Get Lucky Prize Cards stamped) 


4:00-5:30 p.m. CONCURRENT PANELS 

Il. RECREATION PROGRAMS FOR COMPANIES WITH LESS THAN 
2,000 EMPLOYEES (Reception Room) 

Chairman: C. W. Hudson, JBM Corporation, Rochester, Minn. 

Panelists: Mary J. Best, Recreation Director, Distillation Products 
Industries, Eastman Kodak Co., Rochester. N. Y. 

Edith Campbell, Supervisor of Activities, State Farm Insurance 
Cos.. Bloomington, Il. 

C. G. Manore, Services Supervisor, Ethyl Corp. of Canada, Ltd., 
Corunna, Ontario, Canada 


Dick Morgan, Sales Manager, 


Howard Honaker, Recreation Director, Faultless Rubber Cu , Ash. 
land, Ohio 


lll. BETTER BOWLING FOR INDUSTRY (Ballroom) 

Co-Chairmen: Walter Dowswell, Recreation Director, M: 
Inc., Chicago, Ill. 

J. J. Minella, Executive Secretary, Kodak Park Athletic Assox 
Eastman Kodak Co., Rochester, N. Y. 

Panelists: American Bowling Congress, Frank Baker, Ex 
Secretary-Treasurer, Milwaukee, Wis. 

American Junior Bowling Congress, Homer Klene, Executive Vice 
President-Treasurer, Chicago, III. 

AMF Pinspotters, Inc., Jerry Donovan, Advertising Manager, Ney 
York, N. Y. 

Bowling Proprietor’s Association of America, Joe S. Paulus, Presi- 
dent, Detroit, Mich. 

Brunswick-Balke-Collender Co., Warren Kelley, National Sales Pro. 
motion Manager, Chicago, Ill. 

Detroit Women’s Bowling Association, Mrs. Lillian Jacob, Presi- 
dent, Grosse Pointe Park, Mich. 

Henry Detz, President, Ford Employee Bowlers Assn., Ford Motor 
Co., Dearborn, Mich. 


orola, 
ation, 


ecutive 


1V. TEAM AND PROGRAM INSURANCE (Pan American Room) 

Chairman: Charles Bloedorn, Director of Recreation, Goodyear 
Tire & Rubber Co., Akron, Ohio 

Panelists: Walter Howell, Jr., General Underwriters, Inc., Detroit, 
Mich. 

Robert Anderson, CPCU, Manager Underwriters Dept., General 
Underwriters, Inc., Detroit, Mich. 

Oswald Robbins, Manager, Claims Dept., General Underwriters, 
Inc., Detroit, Mich. 

W. R. Kelk, Executive Secretary EDEAA, E. 1. du Pont de Nemours 
& Co.. Wilmington, Del. 

Zoltan Ferency, State of Mich. Workman’s Compensation Commis. 
sion, Detroit, Mich. 


6:00 p.m. EXHIBIT HALL CLOSES 


7:00 p.m. WELCOME RECEPTION (Ballroom) 
Hosts: The Prophet Co., Stroh Breweries 


8:30 p.m. CHEVROLET GLEE CLUB (Ballroom) 
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8:30 a.m.-12 noon REGISTRATION (4th Floor) 


8:00-9:30 a.m. V. KEYMAN BREAKFAST (Ballroom) 

Hosts: Minnesota Mining & Mfg. Co. and General Mills, Inc. 

Chairman: John H. Leslie, NIRA President, Manager of Employee 
Recreation, Minnesota Mining & Manufacturing Co., St. Paul, 
Minn. 

Welcome: Mayor of Detroit, Honorable Louis C. Miriani 

International Welcome: K. L. Young, Ontario Department of 
Education, Toronto, Ontario, Canada 

Presentation of Keyman Awards: John H. Leslie, NIRA Presi- 
dent, Manager of Employee Recreation, Minnesota Mining & 
Manufacturing Co., St. Paul, Minn. 

Speaker: Rev. Bob Richards, Director, Wheaties Sports Federa- 
tion. Minneapolis, Minn., “Fitness In Industry” 


9:30-10:00 a.m. EXHIBITS 


Vi. GENERAL SESSION ‘Music In Industry’’ (English 


a Ted Vosburgh, Dow Chemical Co., Midland, Mich. 

Panelists: National Industrial Music Council 

Special Presentation: Music, Lights & Costumes—Peter Kelley, 
Industrial Representative, Music Theatre, Inc., New York, N. Y. 


11:00 a.m.-12 noon EXHIBITS (4th Floor—get Lucky Cards 
stamped) 


12 noon Vil. NIRA WELCOME LUNCHEON (Ballroom) 

Chairman: John H. Leslie, NIRA President, Manager of Em- 
ployee Recreation, Minnesota Mining & Manufacturing Co., St. 
Paul, Minn. 

Invocation: Rev. Arthur M. Krawezak, C.Y.0. Youth Director, 
Archdiocese of Detroit 

Combo: Leonard Stanley Trio—Vocalist: Betty Pesch 

Award: Boy Scouts 50th Anniversary, J. H. Browne, Director, Ex- 
ploring Service 

Speaker: Franklin L. Orth, Executive Vice President, National 
Rifle Association, Washington, D. C., “Industry 
Leisure Age” 


Presentation of NRA-NIRA Championship Awards 


Top Gun in New 


2:00 p.m. FORD TOUR 
(Board buses in front of hotel) 
Chairman: Charles Haggerty, Recreation Unit, Ford Motor Com- 
pany, Dearborn, Mich. 


3:00 p.m. FORD ASSEMBLY LINE 


4:30 p.m. ROTUNDA (Spring Festival and Ford Employee 
Internat’! Art Exhibit) 


6:00 p.m. RECEPTION AT FORD ROTUNDA 


7:00 p.m. FORD DINNER (Ford Central Office Building) 

Invocation: Rev. Russell H. McConnell, Greenfield Congregational 
Church, Dearborn, Mich. 

Entertainment: Ford Chorus 

Introduction of Speaker: R. T. Ross, Manager, Employee Pro- 
grams, Central Staff, Ford Motor Company, Dearborn, Mich. 

Speaker: K. D. Cassidy, Vice President, Industrial Relations, Cen- 
tral Staff, Ford Motor Company, Dearborn, Mich. 


9:00 p.m. Buses return to Hotel 


10:00 p.m. REGIONAL CAUCUSES (5th Floor) 

Region I: Pan American Room Region V: Parlor K 
Region II: Sheraton Room Region VI: Parlor J 
Region III: Michigan Room Region VII: Parlor I 
Region IV: Parlor H Region VIII: Parlor F 





8:30 a.m.-6:00 p.m. 
9:00-10:30 a.m. 


tuesday 


MAY 24 


8:30 a.m.-4:30 p.m. REGISTRATION (4th Floor) 


EXHIBITS (4th Floor) 
CONCURRENT PANELS 


Vill. HOW TO EVALUATE YOUR VENDING PROGRAM 
(Ballroom) 

Co-Chairmen: Ralph M. Isacksen, Assistant Vice President, The 
Seeburg Corporation, Chicago, Illinois 

R. R. Schenk, Community Relations Manager, Owens-Corning 
Fiberglas Corp., Newark, Ohio 

Panelists: The Prophet Company, Henry A. Montague, President, 
Detroit, Mich. 

The Seven-Up Company, Norman Shank, Service Engineer, St. 
Louis, Mo. 

Pepsi-Cola Company, Robert D. Thomson, Manager Industrial Sales, 
New York, N. Y. 

Interstate Vending Company, Ronald Wolff, President, Chicago, Ill. 

Coca-Cola Company, Frank A. Matheson, Industrial Sales Manager, 
Chicago, Ill. 

Automatic Canteen Co. of America, Charles Ritzen, Vice President, 
Chicago, IIl. 

Davidson Bros., Douglas Moore, Vice President, Los Angeles, Calif. 

Automatic Canteen of Canada, William LaBute, Sales Representa- 
tive, Scarborough, Ont., Canada 


IX. RECREATION FACILITIES FOR THE SMALL COMPANY 
(Sheraton Room) 

Chairman: Hubert Henderson, Assistant Director, North Carolina 
Recreation Commission, Raleigh, N. C. 

Panelists: Joe Perkins, Supervisor, Employee Relations, Delco 
Radio Div.. GMC, Kokomo, Ind. 


J. J. DiMatteo, Recreation Director, Moraine Products, GM: 
ton, Ohio 
V. A. Barnes, Recreation Director, McKinnon Industries. Syb. 
sidiary of General Motors Corp., St. Catharines, Ont., Canada 
Fritz Merrell, Athletic and Recreation Supervisor, Olin Mathieson 
Chemical Corp., Pisgah Forest, N. C. 


Day- 


X. CITY INDUSTRIAL RECREATION COUNCIL CLINIC 
(Reception Room) 

Chairman: Ralph C. Smith, Secretary-Treasurer, San Diego In. 
dustrial Recreation Council, San Diego, Calil. 

Panelists: Hugh Keys, President, /ndustrial Recreation Association 
of Dayton, Ohio 

Henry Lyon, Vickers, Inc., Industrial Recreation Association 0} 
Detroit, Mich. 

Frederick R. Ridolf, President, Long Island Industrial Recreation 
Association, Roosevelt Field, N. Y. 

Andy Thon, Executive Secretary, Milwaukee County Industrial 
Recreation Council, Milwaukee, Wis. 

Wm. R. Jones, Sarnia Industrial Recreation Council, Sarnia, On- 
tario, Canada 

P. J. McCarthy, Public Relations Director, Chicago Park District, 
Chicago, Illinois 

J. Ray Thomas, Columbus Industrial Recreation Association, Colum. 
bus, Ohio 


10:00-11:30 a.m. XI. RECREATION RESPONSIBILITIES IN PRE- 


RETIREMENT PLANNING (English Room) 

Chairman: Carl Klandrud, Supervisor, Personnel Service Section, 
Allis-Chalmers Manufacturing Co., Milwaukee, Wis. 

Panelists: Norman Beplay, Recreation Director, /ndianapolis 
Power & Light Co., Indianapolis, Ind. 

M. G. Young, Administrator, Personnel Services, RCA Staff, Radio 
Corp. of America, Camden, N. J. 

Lewis J. Fitzgerald, Recreation Director, GMC Truck & Coach Div, 
Pontiac, Mich. 

Dr. Charles W. Sellers, Detroit, Mich. 

Earl B. Dodds, Secretary, Telephone Pioneers of America, New 
York, N.Y. 


10:30-12 noon EXHIBITS (4th Floor) 
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12 noon-2:00 p.m. XII. GENERAL MOTORS LUNCHEON 

(Ballroom) 

Chairman: Fred Canaday, Recreation Director, General Motors 
Ci Detroit, Mich. 

Invocation: Dr. Homer Armstrong, First Baptist Church, Birming- 
har Mich. 

Bill Prichard Remembrance: Harry A. Stuhldreher, Assistant 
to Vice President, United States Steel Corp., Pittsburgh, Pa. 
Thomas P. Shanahan, Conference Chairman, Recreation Unit. 

ford Motor Company, Dearborn, Mich. 

Entertainment: Cathy McLean, Vocalist 

Speaker: Dr. R. C. S. Young, General Motors Business Consultant. 
General Motors Corp., Detroit, Mich., “Recreation In Industry 
Is Americanism” 


2:00-3:00 p.m. EXHIBITS (4th Floor) 
3:00-5:30 p.m. RECREATION IN SPECIFIC INDUSTRIES FORECAST 


Xill. HEAVY MANUFACTURING (Ballroom) 

Co-Chairmen: A. L. Cavalloro, Central Staff, Employee Programs, 
Ford Motor Company, Dearborn, Mich. 

H. S. Naish, Chief of Employee Services, Convair, Div. General 
Dynamics Corp., Pomona, Calif. 

Aircraft 

Boeing Airplane Company, Ray E. Cottet, Assistant Chief, Em- 
ploye lations, Seattle, Wash. 

Chance Vought Club, Inc., D. V. Goin, Recreation Manager, Dallas 
Texas 

Grumman Aircraft Engineering Corp., Robert J. Benn, Recreation 
Director, Bethpage, L.1., N.Y. 

Lockheed Employee Recreation Club, Frank Davis, Manager, Bur- 
bank, Calif. 

McDonnell Aircraft Corporation, Bert Granville, Recreation Super- 
visor, St. Louis, Mo. 

North American Aviation, Inc., C, E. Seddon, Recreation Director, 
Columbus, Ohio 

Norair, Div. of Northrop Corp., C. G. Boyle, Chief Personnel Ae- 
tivities, Hawthorne, Calif. 

Republic Aviation Corporation, Oskar Frowein, Recreation Direc- 
tor, Farmingdale, L. 1., N. Y. 

Temco Aircraft Corp., Jim Bernard, Employee Services Coordinator, 
Dallas, Texas 


Automotive 

The Firestone Tire & Rubber Co., F. A. Fahl, Director of Recrea- 
tion, Akron, Ohio 

Ford Motor Company, Charles Haggerty, Recreation Unit, Dear- 
born, Mich. 

General Motors Corporation, R. Fred Canaday, Director of Recrea 
tion, Detroit, Mich. 

The B. F. Goodrich Company, C. A. Mears, Manager of Recrea- 
tion, Akron, Ohio 

Goodyear Tire & Rubber Company, Charles Bloedorn, Director of 
Recreation, Akron, Ohio 

Guide Lamp Division, GM, E. J. Dietzer, Supervisor Employee Re- 
lations, Anderson, Ind. 

Inland Manufacturing Division, GM, L. M. Deal. Supervisor, Per- 
sonnel Activities, Dayton, Ohio 


General 

Airco Association, Inc., G. R. Bennett. Secretary, New York, N. Y. 

The American Laundry Machinery Co., Kenneth P. Finzer, Recrea- 
tion Director, Rochester, N. Y. 

American Sterilizer Company, Ray J. Spurgeon, President, Em- 
ployee Recreation Association, Erie, Penn. 

The Bauer Bros. Company, Dick Jordan, Personnel Director, Spring- 
field, Ohio 

Delco Appliance Division, GM, W. P. Blackmon, Supervisor, Em- 
ployee Relations, Rochester, N, Y. 

The Falk Corporation, Pat Feely. Jr.. Recreation Director, Mil- 
waukee, Wis. 

Kohler Company, Roy A. Ebben. Recreation Director, Kohler, Wis. 

Lennox Industries, Inc., Lloyd McKinnon, Manager Industrial Re- 
lations, Marshalltown, lowa 

MacGregor Sport Products Inc., Robert F. Nead, Personnel Di- 
rector, Cincinnati, Ohio 

Raybestos Division of Raybestos-Manhattan, Ine., Arthur R. Brauer. 
Assistant Director Industrial Relations, Bridgeport, Conn. 

Scovill Manufacturing Company, Fred A, Wilson, Coordinator Em- 
ployee Activities, Waterbury, Conn. 

leletype Club, CG. F. Kalmus, Executive Secretary, Skokie, Ill. 

Vendo ( ompany, M. F. Veu bold, Director Personnel Services, 
Kansas City, Mo. 

Victor Adding Machine Company, Wm. J. Krienitz, Manager Em- 
ployee Services, Chicago, Il. 





TUESDAY, MAY 24, continued 


Western Machine Company, J. O. Peters, Production Manager, Mil- 
waukee, Wis. 

Whirlpool Corporation, W. B. Pleister, Director Employee Rela- 
tions, Clyde, Ohio 


XIV. FOOD-DRUG-CONTAINER (Ballroom) 

Co-Chairmen: James H. Muckley, Activities Coordinator, Smith 
Kline & French Laboratories, Philadelphia, Pa. 

Newt E. West. Recreation Personnel Director, Helms Bakeries. Los 
Angeles, Calif. 

Panelists: Abbott Laboratories, Bill Ehnert, Recreation Director, 
North Chicago, Ill. 

Corning Glass Center, Laurence B. Ferris, Recreation Director, 
Corning, N. Y. 

International Shoe Company, Dean Moneymaker, Recreation Direc- 
tor, St. Louis, Mo. 

S. C. Johnson & Son, Inc., Ray Smith, Recreation Director, Racine, 
Wis. 

The Upjohn Company, R. N. Prey, Head, Employee Services, Kala- 
mazoo, Mich. 

The Williams Manufacturing Company, Jim Secrest, Recreation Di- 
rector, Portsmouth, Ohio 


XV. OJL-STEEL-METAL (Ballroom) 

Co-Chairmen: A. Murray Dick, Director of Recreation, Dominion 
Foundries and Steel, Ltd.. Hamilton, Ont., Canada 

Roy Ellington, Recreation Counselor, Kaiser Aluminum & Chemical 
Corp., Ravenswood, W. Va. 

Panelists: Anaconda Aluminum Company, Orion B. Koppang, Em- 
ployees’ Club Manager, Columbia Falls, Mont. 

The Cleveland Graphite Bronze Company, Julius Nagy, Supervisor 
of Recreation, Cleveland, Ohio 

Crucible Steel Company of America, Pat Allen, President Recrea- 
tion Club, Syracuse, N. Y. 

Keystone Steel & Wire Company, Dean Briggs, Director Employee 
Activities, Peoria, Ill. 

Sun Oil Company, Wm. C. F. Ziegenfus. Recreation Director, Mar- 
cus Hook, Pa. 

United States Steel Company, E. 7. Mitchell, Supervisor Recreation, 
Gary, Ind. 


XVI. CHEMICAL-TEXTILE-PAPER (Ballroom) 

Co-Chairmen: R. J. Walsh, Director, Kodak Office Recreation 
Club, Eastman Kodak Company, Rochester, N. Y. 

Nick M. Miketinac, Recreation Director, The Charmin Paper Pro. 
ducts Company, Green Bay, Wis. 

Panelists: Ansco Recreation Association, Kenneth Stanford. Presi. 
dent, Binghamton, N. Y. 

Bausch & Lomb Optical Company, Leo Schlemmer, Recreation Dj. 
rector, Rochester, N. Y. 

The Chemstrand Corporation, Summers Jarrett, Head Eniployee 
Relations, Pensacola, Fla. 

Diamond Alkali Co., Vaughn R. Betzer, President, ERA, Fairport 
Harbor, Ohio 

The Dow Chemical Company, 7. C. Kanary, Jr., Recreation Direc. 
tor, Midland, Mich. 

Flick-Reedy Corp., Arthur Conrad, Manager, Public Relations, 
Bensenville, Ill. 

Hayes Stellite Company, G. S. Trevor, Industrial Relations Depart. 
ment, Kokomo, Ind. 

Hillyard Sales Company, A. G. Hann, Lathrup Village, Mich. 

Olin Mathieson Chemical Corp., F. E. Howell, Sr., Employee Ac. 
tivities, East Alton, Ill. 

Polymer Corporation Ltd., Jim Charrington, President Recreation 
Club, Sarnia, Ont., Canada 

Riegel Community Foundation, Inc., S. W. Miller, Director, 
Milford, N. J. 

St. Regis Paper Company, C. E. Barnhart, Athletic Program Diree. 
tor, Pensacola, Fla. 

Tennessee Eastman Recreation Club, R. D. Delius, Recreation 
Office, Kingsport, Tenn. 

Texas Eastman Company, R. F. Brown, Personnel Assistant, Long. 
view, Texas 


XVII. ELECTRONICS-BUSINESS MACHINES (Ballroom) 

Co-Chairmen: B. M. Kozman, Activities Manager, Thompson 
Ramo Wooldridge, Inc., Cleveland, Ohio 

Ken Klingler, Assistant Personnel Director, Consolidated Vacuum 
Corporation, Rochester, N. Y. 

Panelists: Clevite Transistor Products, Gene Shine. Recreation Di 
rector, Waltham, Mass. 

General Electric Co., Large Lamp Div., H. B. Aitken, Employee and 
Community Relations, Cleveland, Ohio 
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Minneapolis-Honeywell Regulator Company, C. S. Hoyt, Manager 
Employee Service, Minneapolis, Minn. 

Motorole. Inc., Walter Dowswell, Recreation Director, Chicago, III. 

National Cash Register, C. R. Gillaugh, Director of Recreation, 

Dayton, Ohio 

Sperry Gyroscope Company, A. J. Albert, Employee Service, Lake 
Succes s. Great Neck, N. Y ° 

Stromberg-Carlson Company, Paul M. Newman, Manager of Recrea- 
tion, Rochester, N. Y 

Texas Instruments, Inc., T. E. Smith, Recreation Director, Dallas, 
Texas 

Thompson Products Valve Division, H. P. Sopka, Personnel and Ac- 
tivities Supervisor, Cleveland, Ohio 

Thompson Ramo Wooldridge, Inc., Paul Wharton, Personnel Super- 
visor, Harrisburg, Penn. 


XVII, NON-MANUFACTURING-INSURANCE-MILITARY-UTILITIES 
(Ballroom) 

Co-Chairmen: Martaa L. Daniell, Director of Recreation, Nation- 
wide Insurance, Columbus, Ohio 

John G. Tutko, Recreation Director, Headquarters USAF Special 
Fund, Secretary of the Air Staff, Washington, D. C. 

Panelists: Aro, Incorporated, G. M. Matlack, Recreation Coordina- 
tor, Arnold Air Force Station, Tenn. 

Jackson & Perkins Company, J. H. Slagle, Director Employee Rela- 
tions, Newark, N. Y 

R. R. Donnelley & Sons Company, John Crnich, Employee Activi- 
ties, Chicago, Tl. 

Detroit Edison Company, C. V. Pellegrin, Supervisor of Recreation, 
Detroit, Mich. 

Milwaukee Gas Light Company, L. E. Luedke, Welfare and Recrea- 
tion Supervisor, Milwaukee. Wis. 

Minneapolis Gas Company, LeRoy S. Gill, Recreation Supervisor, 
Minneapolis, Minn. 

Sarnia Hydro Recreation Club, Keith G. Teft. Sarnia, Ontario, 
Canada 

Rochester Gas and Electric Corp., Arlen C. Howland. Director of 
Training and Activities, Rochester, N. Y. 


DINNER (open) 


8:00 p.m. BASEBALL GAMES (Tigers vs. Yankees) optional 
Hillerich & Bradsby Award, Briggs Stadium 


7:00 p.m. 








The National Industrial Recreation As- 
sociation is a nation-wide, non-profit 
association, organized by industry to 


NIRA 


lems. Its purpose is to promote recreation as a sound in- 


serve its members in national, regional 
and local industrial recreation prob- 


dustrial policy by improving the caliber of industrial 
recreation programs, raising the standards of the profession 
and helping each company director do a better job for his 
company and its employees. 

NIRA’s constantly growing series of services to the 
recreation director include the following: 


RECREATION MANAGEMENT, monthly magazine. 
Newsletters and “Idea Clinics’’ 

Insurance coverage and counsel 

Advisory service by recreation experts 

Research and professional study 

National and Regional Conferences 

Club aids and reference library 


Company memberships are available to industrial and 
business firms interested in the development of employee 
recreation, on the basis of the following dues schedule: 


Annual Maximum 

Fee Services 
Companies with less than 1,000 employees $35. 2 
Companies with 1,001 to 5,000 employees 65. 4 
Companies with 5,001 to 10,000 employees 95. 6 
Companies with more than 10,000 employees 125. 10 


“Maximum services’ indicates the number of individuals in a com- 
pany and its branches to whom services are sent. Additional services 
may be obtained for a charge of $15 per year, per service. 





8:30-10:00 a.m. 


8:30-noon 


9:00-10:30 a.m. 


wednesday 
MAY 25 


REGISTRATION (4th Floor) 
EXHIBITS (4th Floor) 


XIX. TRAVEL SERVICE CHECKLIST (Ballroom) 

Chairman: Oskar Frowein, Recreation Director, Republic Aviation 
Corp., Farmingdale, L.1., N. Y. 

Panelists: Hotel Manhattan, Wm. H. Hutchinson, Director of 
Sales, New York, N. Y. 

Fontainebleau Hotel, Joe Lucko. Mid-West Sales Manager, Chicago, 
Illinois 

New York Convention and Visitors Bureau, Charles Gillett, Pro- 
motion Director, New York, N. Y. 

Maupintour Associates, Alan Citron, National Sales Representative, 
Lawrence, Kan. 

Transport & Travel Contractors, Inc., John Ricksen, President. 
New York, N. Y. 


Transmarine Tours, Inc., Thomas Broderick, Director, New York, 


Laneseair Travel Service, Inc., Jorgen Kolle. Vice President, Wash- 
ington, D. C. 

Lanseair of California, W’. J. Peters. President, Los Angeles, Calif. 

Happiness Travel Service, Col. Benjamin Getzoff. Manager Incen- 
tive Division, Chicago, Ill. 

Sabena-Belgian World Airlines, Jan Yones. Manager Tour and 
Charter Department, New York, N.Y. 

U.S. Overseas Airlines, Inc., Frank Sherman. Jr.. New York. N.Y. 

Trans World Airlines, Herb Lynn, Manager Commercial Sales, New 
York, N. Y. 

Pan American World Airways System, Phil Siefert, Long Island 


City, N. Y. 


KLM Royal Dutch Airlines, George V. Lambert, U. S. 
ager, New York, N. Y. 

Edward Krones Enterprises, Inc., Edward Krones, New Y ork, N, ) 

Ozark Playgrounds Association, Tom Ayers, Executive Directo; 
Joplin, Mo. 

Western Airlines, Richard Pryor, Employee Services Manager, [os 
Angeles, Calif. 


“ales Man. 


9:00 a.m.-10:30 a.m. CONCURRENT SESSIONS 

XX. MY PROBLEM IS (Pan American Room) 

Co-Chairmen: Earl Schreiber, Recreation Director, TimAen Rolle; 
Bearing Co., Canton, Ohio 

Gordon L. Starr, University of Minnesota, Minneapolis, Mina, 

Panelists: Warren Wallgren, Recreation Supervisor, Theo. Hamp 
Brewing Co., St. Pavl, Minn. (Clubs) 

Daniel H. Zieverink, Supervisor Employee Services, General Elect;j 
Co., Cincinnati, Ohio (Facilities) 

Dick Miller, Consultant, Sportsmen’s Service Bureau. Crown Poin, 
Ind. (Outdoor Activities) 

Garland Munz, Supervisor Employee Services, Champion Paper § 
Fibre Co., Hamilton, Ohio (General Activities) 

James O'Loughlin, Coordinator Employee Activities, AC Spark Plug 
Division GM, Milwaukee, Wis. (Contests) 

Arthur E. Gilligan, President, Convair Recreation Association, Fon } 
Worth, Texas (Astronomy Activity) 


XX!I. VOLUNTEERS IN THE RECREATION PROGRAM 
(Reception Room) 

Chairman: J. R. Mitchell, Chief of Employee Services, Conry 
Division of General Dynamics Corp., San Diego, Calif. 


Panelists: Chuck Cryder, Motorola. Inc.. Arcade, N. Y. 

Miss Madeline Norton, Northwestern Bell Telephone Compa 
(AT&T), Minneapolis, Minn. 

KE. E. Cryer, Recreation Coordinator, Ford Motor Company, Livor 
Mich. 

John R. Casey, Supervisor Recreation, Carrier Corporation, Sy 
Cuse, iN. 2. 

Ken L. Kellough, Recreation and Welfare Administrator, Novi 
American Aviation, Inc., Los Angeles, Calif. 
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10:30 a.m..11:30 a.m. EXHIBIT HALL LAST CALL 


12 noon XXIl. PAST PRESIDENTS AWARDS LUNCHEON (Ballroom) 
Chairman: Thomas G. Croft, Chief of Employee Service, Convair, 
Div. General Dynamics Corp., Fort Worth, Texas 
Invocation: Bishop Archy Crowley, Episcopal Diocese of Michigan 
Entertainment: The Jack Hagen Trio—Vocalist Jan Wynn 
Awards: Industrial Sportsman of the Year—Harvey 
Stephens-Adamson Manufacturing Co., Aurora, Ill., by Hoyt A. 
Mathews. Editor, Recreation Management Magazine 
Helms Award: Colonel Ted Bank, Athletic Institute, Chicago, Ill. 
Newt West, Recreation Personnel Director, Helms Bakeries, Los 
Angeles, Calif. 
Speaker: W. H. Edmund, Executive Consultant, Goodyear Tire & 
Rubber Co., Akron, Ohio, “Why A National Industrial Recrea- 
tion Association ?” 


2:00 p.m. REGISTER FOR VOTING (Reception Room) 

3:00-5:30 p.m. XXIIl. ANNUAL MEETING AND ELECTION OF 
OFFICERS (Ballroom) 

Chairman: John H. Leslie, NIRA President, Manager of Em- 


ployee Recreation, Minnesota Mining & Manufacturing Co., St. 
Paul, Minn. 


6:00 p.m. BUSES LEAVE FOR CANADIAN TOUR 
Royal Canadian Mounted Police 
Essex County Scottish Bagpipers 


8:30 p.m. NIRA BANQUET AND FLOOR SHOW (Elmwood Casino) 

Chairman: John H. Leslie, NIRA President, Manager of Employee 
Recreation, Minnesota Mining & Manufacturing Co., St. Paul, 
Minn. 

Welcome to Canada: Bryan L. Cathcart, Department of Travel 
and Publicity, Office of the Minister, Toronto, Ont., Canada 

Special Entertainment: Mr. Sound Effects, Wes Harrison 

Floor Show: Broadway Musical Comedy—Cast of 25 


Sterkel, 


WIVES’ PROGRAM 


Sunday, May 22 
10:30 a.m. 
2 p.m. 
3 p.m. 
7 p.m. 


Registration 

General Session (Ballroom) 
Exhibits (4th floor) 

Welcome Reception (Ballroom) 


Monday, May 23 
9 a.m. Welcome Briefing (Sheraton Room) 
9:25 a.m. Greenfield Village and Henry Ford Museum, Lunch- 
to eon at Lovett Hall, Ford tour and reception, Ford 
9:30 p.m. Motor Co. dinner and entertainment 


Tuesday, May 24 
Morning Open 
11:30 a.m. Luncheon at Detroit Edison Company 
Boat Club 
Boat Ride 
Baseball game: New York Yankees vs Detroit 
Tigers (optional) 
Wednesday, May 25 
10 a.m. Card Party, J. L. Hudson Co. 
12:30 p.m. Luncheon and Fashion Show, J. L. Hudson Co. Lady 
Sabena, travel tips. 
Open 
NIRA Banquet and Floor Show, Elmwood Casino, 
Windsor, Ontario 


Afternoon 
Evening 


Afternoon 
6 p.m. 


CONFERENCE 


1943 
1944 
1945 
1946 
1947 
1948 


HOSTS 


New York 
Chicago 
Detroit 

Chicago 
Chicago 
Akron 

1949 Detroit 1959 
1950 Milwaukee 1960 
1951 Chicago 1961 
1952 Rochester 1962 


1953 
1954 
1955 
1956 
1957 
1958 


Cleveland 
Chicago 
Dayton 

New York 
Chicago 

Fort Worth 
Philadelphia 
Detroit 
Chicago 


New York 





~ exhibit 
DIRECTORY 


EXHIBIT HALL FLOOR PLAN—4th floor 





EXHIBIT HOURS 


After the Grand Opening at Sunday noon, 
the Exhibit Hall will be opened every morn- 
ing at 8:30. This year’s exhibitors offer the 
latest in industrial recreation products and 
services designed to help you in your program. 
Make it a point to meet and talk to every 
exhibitor. 

If you are already using an exhibitor’s 
product, step up, introduce yourself and tell 
him what you think of his product. You will 
find them the friendliest people on earth. 


Grand 
Britroom 


* 


EGS TRATION 
ZLEVATORS ~ 


DOOR PRIZES 


a 


= eT 
Our Exhibitors have put up a galaxy of 
valuable awards for door prizes. 
Have your “Lucky Door Prize Card” that 
you received when registering stamped by 


r 
cael t | 
RECEPTION Room NIRA s 
OFFICE 4 
CWtew Room | 1 
so 
each exhibitor. When it is completely filled, 


return it to the 4th floor registration desk for EXHIBITORS REPRESENTATIVE—Jack McGrath 
the door prize drawings. Door prizes will be 


awarded at the following times: From the beginning, NIRA exhibitors have contributed greatly to the 
Monday: 10 a.m. General Session growth of the Association and to the advancement of industrial rec- 
Noon Luncheon reation. As recreation directors, we count on them for expert help 
7 p.m. Ford Dinner and advice. The NIRA Exhibitors Representative at this year’s con- 
Tuesday: Noon General Motors Luncheon ference, genial Jack McGrath, advertising manager, Hillerich & 
3 p.m. Panel Sessions Bradsby Co., has long been a true friend of industry. He has at- 
Wednesday: Noon Luncheon tended all of NIRA’s 19 annual meetings, and his company has dis- 
NIRA Banquet and Floor Show played every year since exhibits were added to the Conference, 











ABC VENDING CORPORATION — Booth 47 
50.01 Northern Blvd., Long Island City, N. Y. Ravenswood 15000 
Specialists 1” inplant feeding and vending services, providing service 
throughout the United States. 
R. Smerling, Martin Winter 

"Exhibiting for the 3rd time 


ADIRONDACK BATS INC. Booth 28 
McKinley Ave., Dolgeville, N. Y. 5281 
Adirondack bats, including baseball, softball, Little League, Pony and 
Babe Ruth League bats. 
Hal Schumacher, Chuck Dickey 

Exhibiting for the 10th time 


AMERICAN BOWLING CONGRESS Booth 11 
) 1572 E. Capitol Drive, Milwaukee 11, Wis. WO 2.3520 
Non-profit membership services organization for male tenpin bowlers. 
John Hilbert, Frank K. Baker 
Exhibiting for the 6th time 


AMERICAN HANDICRAFTS CO. Booth 8 
4831 Woodward Ave., Detroit 1, Mich. TEmple 3-9286 
Complete line of Handicrafts—everything for the Craftsman. 
Al Martin 

Exhibiting for the 2nd time 


AMERICAN LOCKER COMPANY, INC. Booth 30 
211 Congress St., Boston 10, Mass. HAncock 6-6830 
) Coin-operated locker checking systems—on charge or refund basis- 
> outright purchase or lock lease arrangement. 
» William D. Creighton, Henry C. Groh, James P. Demas, 
John H. Jacobs 
Exhibiting for the Ist time 


) AMERICAN PLAYGROUND DEVICE CO. 
) 1801-31 S. Jackson St., Anderson, Ind. 
Manufacturers of fine Park, Picnic, Playground, Swimming Pool and 
Dressing Room Equipment. 
» Norman R. Miller, William B. Cook, Charles L. Cummings 

Exhibiting for the 5th time 


Booths 13, 14 
2-0288, 2-0289, 2-0280 


THE ATHLETIC INSTITUTE Booth 12 
209 S. State St., Chicago 4, Ill. HArrison 7-0029 
Visual Aids: Films—Publications for Athletics, Physical Education, 
and Recreation. 
Theodore P. Bank 

Exhibiting for the 7th time 


AUTOMATIC CANTEEN COMPANY OF AMERICA Booths 52, 53, 54 
1430 Merchandise Mart Plaza, Chicago 54, Ill. DElaware 7-5900 
Complete vending service and customusic—background music pro- 
grammed with a purpose. 
R. D. Gremp, Jr., C. J. Ritzen, W. A. Sharp, R. K. Ziegler, 
L. G. Monger 
Exhibiting for the 10th time 


BOY SCOUTS OF AMERICA Booth 69 
New Brunswick, N. J. CHarter 9-6000 
Exploring—a program mutually beneficial to Industry and High 
School age boys. 
J. H. Browne, Paul W. Moore 

Exhibiting for the Ist time 


CAPITAL AIRLINES, INC. 

National Airport, Washington, D. C. 

Air transportation—Industrial Vacation Plans. 

W. D. Smith, J. E. Brown, B. G. Bricks, Jerry Stevens 
Exhibiting for the Ist time 

CHAMPION KNITWEAR CO., INC. 

P. O. Box 850, Rochester 3, N. Y. 

Special processed sportswear for all NIRA activities. 

Joe Carroll, Harold Lipson 
Exhibiting for the 9th time 


CHICAGO 1961 CONFERENCE COMMITTEE Booth 50 
NIRA’s 20th Anniversary Conference and Exhibit, Hotel Sherman, 
Chicago, Ill., June 11-14, 1961. 

Ralph M. Isacksen, Chairman; Walter Dowswell, John Crnich, 
William Ehnert, William J. Krienitz, P. J. McCarthy, Edward T. 
Mitchell 

CLEVELAND CRAFTS CO. 

4707 Euclid Ave., Cleveland 3, Ohio 

Handicraft Supplies. 

Werner Magnus, Wayne Blanchard 

Exhibiting for the 2nd time 


Booth 44 
REpublic 7-6830 


Booth 37 
BRowning 1-2235 


Booth 61 
HE 2-1333 





THE COCA-COLA COMPANY 

Box 1734, Atlanta 1, Ga. 

Coca-Cola and latest vending equipment. 

Donald H. Cowan, C. C. Stoddard 
Exhibiting for the 9th time 


Booth 23 
TRinity 5-3411 


CONN Corporation Booth 51 
1101 E. Beardsley Ave., Elkhart, Ind. COngress 4-1161 
Display your corporate image with a band or orchestra using Conn in- 
struments. 
Frank Konn 

Exhibiting for the 3rd time 


CONVERSE RUBBER COMPANY 

2000 Mannheim Road, Melrose Park, Ill. 

Complete line of athletic and sporting footwear. 

Jim Curry, Harold Curry, Grady Lewis 
Exhibiting for the 5th time 


Booth 20 
EStebrook 8-4645 


DAYTON RACQUET COMPANY 
302 S. Albright St., Arcanum, Ohio 
Steel tennis, badminton and paddle tennis racquets. 
E. Louis Munday 
Exhibiting for the Ist time 


Booth 72 
OWen 2-8556 


EASTMAN KODAK COMPANY Booths 25, 26 

343 State St., Rochester 4, N. Y. LOcust 2-6000 

Brownie Still Cameras and Outfits, 35mm. cameras and projectors, 8 

and 12 movie equipment. 

Chuck McNary, George Betts, Marvin Hodges, Hutch Fairbanks 
Exhibiting for the 4th time 


ELLIOTT SALES BUILDERS DIV. ELLIOTT TRAVEL SERVICE Booth 41 
18657 Livernois Ave., Detroit, Mich. UN 2-7555 
Sales incentive programs, group travel, employee recreation for travel. 
Elliott C. Schubiner, Irvel Newman 

Exhibiting for the Ist time 


ENCYCLOPAEDIA BRITANNICA, INC. 

1116 Francis Palms Bldg., Detroit, Mich. 

Encyclopaedia Britannica. 

T. C. Elliott, P. C. Johnson, B. Elliott 
Exhibiting for the 3rd time 


Booth 48 


GENERAL UNDERWRITERS, INC. Booth 45 
730 Buhl Bldg., Detroit 26, Mich. WOodward 3.524) 
Insurance. 
Walter R. Howell, Jr., Robert Anderson, O. M. Robbins 

Exhibiting for the Ist time 


HANCOCK IRON WORKS 

52 W. Pike St., Pontiac, Mich. 

Park Stoves; Outdoor Cooking Equipment. 

John E. Madole, V. H. Hancock 
Exhibiting for the Ist time 


= Booth 14 
FEderal 5.693) 


HANNA MANUFACTURING COMPANY 
Athens, Ga. 
Baseball, Softball, Pony League, Babe Ruth and Little League Bats, 
Johnny Broadnax, Larry Herman 

Exhibiting for the 10th time 


HAPPINESS TRAVEL SERVICE 
6 E. Monroe St., Chicago 3, Ill. 
For outstanding domestic travel—Happiness Tours! 
For memorable foreign travel—Journeys International! 
Benjamin Getzoff 

Exhibiting for the 3rd time 


HARRISON AND ASSOCIATES 
40814 Douglas Ave., Ames, Iowa 


Booth ¢ 


Booth 3] 
STate 2.4 


Booth 6) F 
CEdar 2-153) & 
Minneapolis: WEst 9.9]3) 
Recreational and Industrial Site Planning Consultants. 
Arthur L. Harrison, Donald G. Brauer, Clifton E. French 
Exhibiting for the Ist time 


HILLERICH & BRADSBY CO. Booth 59 
434 Finzer St., Louisville 2, Ky. JUniper 5-525 FF 
Louisville Slugger Bats, Louisville Slugger Softball Bats, Grand Slan 
Golf Clubs. 
Jack McGrath, Dick Sawyer 

Exhibiting for the 10th time 


INDUSTRIAL RECREATION ASSN. OF DETROIT 
Detroit, Mich. 

Mutually associated for the progress of Industrial Recreation Ph 
grams throughout Greater Detroit. 

William Knight, Cadillac Motor Car Div., General Motors Corp. 


Booth 7} f 
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© 393 N, Michigan Ave., Chicago, III. 


| THE MAC GREGOR COMPANY 


> P. 0. Box 275, Grinnell, lowa 


INTERSTATE VENDING COMPANY Booths 3, 4 
95] E. Grand Ave., Chicago 11, Ill. W Hitehall 3-3535 
Fresh percolated coffee vending machines; soda vending machines. 
Louis Loizzo. Clifford Nelson 

Exhibiting for the 4th time 


JEWEL CREATIONS Booth 67 
1] West 30th St., New York 1, N. Y. PE 6.2615 
Do-[t-Yourself costume jewelry programs for Industrial Recreation. 
\lexander Samuels 

Exhibiting for the 2nd time 


KIM ROYAL DUTCH AIRLINES Booth 42 


Detroit: WOodward 3-9100 


Complete Tour Package for Employee Group Travel to Europe and 
> Caribbean. 
© Charles L. Bulterman, H. A. van Lunenburg 
Exhibiting for the 2nd time 


Booths 21, 22 
{861 Spring Grove Ave., Cincinnati 32, Ohio KIrby 1-3464 
{thletic Equipment—Golf—Tennis. 
i. J. “Mike” Close, Paul Francisco 

Exhibiting for the 8th time 


MINNESOTA MINING & MANUFACTURING COMPANY 
> 900 Bush Ave., St. Paul 6, Minn. 

Gift wrapping classes for women employees. 

Paul A. Bard, K. H. Flowerday, R. E. Strong 
Exhibiting for the Ist time 


Booth 9 
PRospect 6-8511 


MINNESOTA MINING & MANUFACTURING COMPANY Booth 40 
> 900 Bush Ave.. St. Paul 6, Minn. PRospect 6-8511 
» “Scotch” Brand pressure sensitive tapes; “Thermo-Fax” copying ma- 

chines; “Scotch” Brand magnetic tapes. 

Robert H. Larson, Robert B. Doheny 

Exhibiting for the Ist time 

MIRACLE EQUIPMENT COMPANY Booths 32, 33 
BElmont 6-4000 
) Manufacturers Playground Equipment. 

»©(. W. Ahrens, Don Ahrens, Don Hayward, Paul Buckley, Clarence 
Warren, Joe Denzak 
Exhibiting for the 2nd time 


THE MORGAN SIGN MACHINE CO. 
1510 N. Ravenswood Ave., Chicago 40, Ill. 
Line-O-Scribe sign printing machines and supplies. 
Kenneth Hurl 

Exhibiting for the 3rd time 


MUSIC THEATRE, INC. 
119 W. 57th St., New York 19, N. Y. 
Broadway Musicials packaged for employee performance: costumes by 
Brooks, lights by Kliegl Bros. 
Peter Kelley, Bob Cahlman, Walter Russell 

Exhibiting for the 2nd time 


NAT NAST BOWLING SHIRTS, INC. Booth 18 
$16 Central, Kansas City, Mo. (N. Y.) MUrray Hill 4-0222 
Vat Nast Bowling Shirts and Swingster Bowling Shirts. 
Nat N. Nast, Jr. 

Exhibiting for the 2nd time 


NATL. ASSN. AMUSEMENT PARKS, POOLS & BEACHES 
203 N. Wabash Ave., Chicago 1, III. 
Promotion of group outings and picnics. 
John S. Bowman, Helen Bowman 
Exhibiting for the 9th time 


NATIONAL BOWLING COUNCIL Booth 24 
1420 New York Ave., N.W., Washington 5, D. C. NAtional 8-7280 
Chicago: PRescott 9-3340 
Presenting a program of bowling services to American Industry's em- 
ployee recreation activities. 
Charles Hall, Homer Klene 
Exhibiting for the 5th time 


NATIONAL GOLF FOUNDATION, INC. Booth 12 
107 S. Dearborn St., Chicago 5, Ill. HArrison 7-1145 
Planning, organizing and operating information for golj facilities and 
leagues. 
Rex MeMorris 

Exhibiting for the 5th time 
NATIONAL POOL EQUIPMENT CO. Booth 68 
Lee Highway Florence, Ala. AT 2-1620 
Manufacturer of swimming pools and swimming pool equipment. 
C. S. Jones 

Exhibiting for the lst time 


Booth 36 
LOngheach 1-5926 


Booth 86 


Booth 56 
R Andolph 6-1528 





NATIONAL RIFLE ASSOCIATION Booth 17 
1600 Rhode Island Ave., N.W., Washington 6,D.C. — District 7-3412 
Rifle, pistol and shotgun shooting programs—shooting club organiza- 
tion, 
Frank Daniel, Paul Cardinal 

Exhibiting for the 6th time 
NEW YORK CONVENTION & VISITORS BUREAU, INC. 
90 East 42nd St., New York 17, N. ¥ 
Travel promotion for New York City. 
Charles Gillett, Miss Eileen Roddick-Roberts 

Exhibiting for the 8th time 
NORTHWEST ORIENT AIRLINES, INC. Booth 63 
1885 University Ave., St. Paul 1, Minn. Detroit: WOodward 3-3500 
Commercial Airline, Employee group tours to Florida, Hawaii, Alaska, 
Orient. 
George Johnson, Ed Bova 

Exhibiting for the 4th time 


NORTHWEST AUTOMATIC PRODUCTS CORP. 

Griswold Vending Division 

1700 Linden Ave., Minneapolis 3, Minn. FEderal 9-752] 

GRISWOLD Pre-brew Coffee Vender—Banquet quality coffee. 

Robert Steiner, Jerry Haarmeyer, Jim Nevin, George Woodis 
Exhibiting for the 2nd time 


ORGANIZATION SERVICES, INC. Booth 89 
8259 Livernois Ave., Detroit 4, Mich. TExas 4-9020 
Toys. Imprinted Specialities. Picnic and Christmas package deals. 
Sports Novelties. Gifts. 
Irv Richter, Warren Klein, Betty Jennings, Nettie Johnston 

Exhibiting for the 6th time 


PAN AMERICAN WORLD AIRWAYS Booth 46 
2510 Book Tower Bldg., Detroit 26, Mich. WOodward 3-0800 
International air transportation—passenger, cargo, mail. 
James McGuire 

Exhibiting for the 5th time 
PEPSI-COLA COMPANY Booths 57, 58 
500 Park Ave., New York 22, N. Y. MUrray Hill 8-4500 
Delegates are cordially invited to enjoy ice-cold Pepsi-Cola at booths 
57 and 58. 
Robert E. Hubert 

Exhibiting for the 8th time 


Booth 1 


MUrray Hill 7-1300 


Booth 38 


PLAYGROUND CORP. OF AMERICA Booth 85 
5 Union Sq., New York 3, N. Y. WA 4.1167 
Contemporary packaged playscapes, age graded creative equij ment fo, 
public developments. 
David Aaron 

Exhibiting for the 1st time 


RAWLINGS SPORTING GOODS CO. Booth 34 
2300 Delmar Blvd., St. Louis 66, Mo. CHestnit 1-290 
Complete line of sporting goods for all sports. The finest in the field, 
Dick Morgan, Fred Adkins, Dean Lee 

Exhibiting for the 10th time 


JACK REED ORCHESTRAS & SHOWS Booth 43 

15769 James Couzens, Detroit 38, Mich. UNiversily 1.8337 

Provider of top national acts of entertainment and music for banquets, 

shows, etc. 

Jack R. Reed, Diane Van Every, Johnny Johnson and others 
Exhibiting for the Ist time 


SABENA BELGIAN WORLD AIRLINES Booth 39 
720 Fifth Ave., New York 19, N. Y. JUdson 6-107) 
Jet and copter scheduled airlines serving U.S.A. to Europe, Middle 
East and Africa. 
Mr. Jan Yones, Miss Ann Nevelle 

Exhibiting for the Ist time 


SAUNDERS MFG. & NOVELTY CO. Booth 2 
708 Frankfort Ave., Cleveland 13, Ohio CHerry 1.3817 
Toys and packages for Xmas parties. Novelty hats and prizes for 
Picnics. 
Dave Shanker, Larry Saunders, Mrs. L. J. Saunders 

Exhibiting for the 10th time 


THE SEAMLESS RUBBER COMPANY 
New Haven 3, Conn. 
Rubber Athletic Products and Underwater Equipment. 
“Buck” McNeil 
Exhibiting for the ist time 
THE SEVEN-UP COMPANY 
1300 Delmar Blvd., St. Louis 3, Mo. 
Refreshing 7-Up and 7-Up vending equipment. 
Herschel Hogan, Norman Shank, William Kelly 
Exhibiting for the 5th time 


Booth 27 
ST 7-221] 


Booths 65, 66 
GArfield 1-096) 
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Booth 15 
Fi-40101 


SHAKESPEARE COMPANY 
94] E. Kalamazoo Ave., Kalamazoo, Mich. 
Shakespeare fishing reels, rods, lines and archery equipment. 
Everett Hames, Thomas F. Bubin, Ben Hardesty 
Exhibiting for the 4th time 


sicO MFG. CO., INC. Booths, 87, 88 
5215 Eden Ave. South, Minneapolis 24, Minn. WEst 9-4663 
Tuckaway table tennis table, stage and bandstand platforms, choral 
risers. 
Richard E. Ward 

Exhibiting for the 3rd time 
SMITH ENTERPRISES, INC. Booth 19 
122 E. Main St., Rock Hill, S. C. 4027 
“The Nation’s Santa Claus for Industry.” 
Dick Burris ; 

Exhibiting for the 5th time 


A. G. SPALDING & BROS. Booth 55 
1850 N. Harlem Ave., Chicago 31, Ill. UNderhill 7-8100 
Chicopee, Mass: JEfferson 3-3971 
Manufacturer of sporting goods. 
Duke Zilber, Chuck Hyatt, Dick Lockwood 
Exhibiting for the 9th time 


TANDY LEATHER CO. 
4823 Woodward Ave., Detroit 1, Mich. 
Complete line of leathercraft. 
Jack D. Yarcho, William Vivian 

Exhibiting for the 3rd time 
TRANSPORT & TRAVEL CONTRACTORS, INC. 
400 Madison Ave., New York 17, N. Y. 
Recreational travel programs for employees. 
John Ricksen, Enrico Squadra 

Exhibiting for the 5th time 


TRANS WORLD AIRLINES 
380 Madison Ave., New York 17, N. Y. 


Booth 8 
TEmple 1-6652 


Booth 35 
PLaza 9-4940 


Booth 84 
Tel.: Your nearest 
TWA Sales Office 
Promotional material to assist the director with travel recreation plan- 
ning. 
Herb Lynn and TWA Detroit personnel 
Exhibiting for the 3rd time 


WALDRON & COMPANY, INC. Booth 7 
1211 Chestnut St., Philadelphia 3, Pa. LOcust 8-5100 
Wholesalers—Jewelry, watches, silver, gifts, leather goods, radios, ap- 
pliances, trophies. 
Jim Waldron 

Exhibiting for the 9th time 


WENGER MUSIC EQUIPMENT COMPANY 
Owatonna, Minn. 


Booth 29 
Owatonna 2361 


Portable outdoor bandwagon, show wagon, acoustical shell on wheels, 
also portable folding risers and stages for bands, orchestras and 
choruses. 
Rufus Sanders, Ed Moroney 

Exhibiting for the Ist time 


WILSON SPORTING GOODS CO. Booth 64 
2233 West St., River Grove, IIl. GLadstone 6-6100 
Complete outfitters for all sports and recreational activities. Branches 
in 28 cities. 
Ed Reutinger, Frank Dancer, Art Massucci 

Exhibiting jor the 8th time 


WITTEK GOLF RANGE SUPPLY CO. 
5128 W. North Ave., Chicago 39, Ill. 
Golf supplies and equipment. 
Gordon D. Valdez, George W. Lynn 
Exhibiting for the Ist time 


Booth 5 
BErkshire 7-1040 


ZEBCO COMPANY 
P. O. Box 270, Tulsa, Oklahoma 
Zebco Reels and Rods. 
Mack Shreve 
Exhibiting for the 2nd time 


Booth 10 
LU 5-1571 


GENERAL DEVELOPMENT CORP. 
2828 Corral Way, Miami, Fla. 
Living in the sun through General Development Corp. 
Robert Catlin 
Exhibiting jor the Ist time 


Booth 70 





NUAL NIRA CONFERENCE 
EXHIBIT, JUNE 11-14, 196) 


Plan to be in Chicago, Illinois, June 
11-14, 1961, for the National Indus. 
trial Recreation Association’s 20th an. 
niversary Conference and Exhibit. 


HOTEL SHERMAN, the leading con. 
vention hotel in the nation’s leading 
convention city will host the NIRA 
Conference. Registration fees and 
room reservations will be basically the 
same as this year. Start planning your 
time and budget now so you will be on 
hand at the only national conference 
and exhibit on industrial recreation, 


ising it’s CHICAGO in 1961 


The Seeburg Corporation 
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of operation. 

Special roundtable will 
group company representatives by their 
specific industries to forecast and dis- 
cuss the effects of industrial trends and 
developments on employee service pro- 
crams. Delegates will take under con- 


sessions 


sideration the increasing age and in- 
come of the nation’s working force, the 
effects of shorter working hours and 
automation. and expected trends in rec- 
reational needs. 

From this basic information they will 
draw conclusions on how they may best 
plan to meet the lesiure challenge of 
the future and new responsibities they 
may be expected to handle. 

Small company delegates will find 
two panels devoted exclusively to their 
needs, contracts and other 
vending problems will be discussed by 


Service, 


executives of automatic merchandising 
companies. 

The National Bowling Council, the 
American Bowling Congress, Bowling 
Proprietors, Junior bowling, AMF, 
Brunswick, will be represented on a 
special panel session to develop methods 
by which industrial bowling programs 
can be improved. 





tions and developing improved methods 


Leading authorities and widely ex- 
perienced company officials will par- 
ticipate on the panel, “Recreation 
Responsibilities in Pre-retirement Plan- 
ning.” Panel Dr. 
Charles Sellers, a retirement specialist ; 
Dr. Harold D. Meyer, director, North 
Carolina Recreation Commission; and 
Earl B. Dodds, of AT&T 


Pioneer clubs. 


leaders include 


secretary 


Representatives of the world’s lead- 
ing airlines and tour operators will be 
on hand to explain the NIRA Travel 
Service Checklist and how it can 
used in planning group tours. 


be 


SPECIAL EVENTS 

To make the week in Detroit a com- 
plete success, field trips, demonstrations 
entertainment 
needed change of pace from the rigor 


and will provide the 
of the conference table. 

Delegates will be taken to Ford’s 
vast Rouge plant where they will see 
one car roll off the final assembly line 
every 45 seconds. 

Next, they will tour the famous Ford 
Rotunda and observe the company’s 
outstanding recreation program in ac- 
tion. This will be followed by a recep- 


continued on next page 














































co-sponsored by: 


Industrial 


Recreation 












Association of 
DETROIT 


riam ) 


Motor Co. 


GMC. 


Co., Ltd. 





Co-chairmen: Thomas 
William T. Prichard, General Motors Corp. (In Memo- 


Sergeant-at-arms: Chester Pellegrin, Detroit Edison Co. 


CONFERENCE COMMITTEE 


Reception: Earl Sonnenberg, Wyandotte Chemical Co.; 
Dan Lipinski, Chrysler Corp. 





WIVES’ PROGRAM 


It’s a lucky wife who talks her hus- 
band into taking her to the NIRA 
Conference. 

In Detroit, she will spend a busy. 
interesting week visiting the tourist at- 
tractions of the Motor City, attending 
special functions and accompanying her 
husband at scheduled NIRA banquets 
and special activities. 

Following a welcome briefing on 
Monday morning, the wives will set out 
for picturesque Greenfield Village and 
the renowned Henry Ford Museum. 
Here, among 14 acres of displays they 
will find more than 100 historic build- 
ings, moved from all parts of the coun- 
try and restored in every detail. 

On Tuesday, the schedule calls for 
luncheon and a boat cruise at the De- 
troit Edison Company Boat Club. 
Tickets will be available for a night 
baseball game with the Detroit Tigers 
and New York Yankees. 

On Wednesday morning, the wives 
will go to J. L. Hudson Co., Detroit’s 
leading department store in the modern 
Northland shopping center, for a card 
party followed by luncheon and a 
fashion show in Hudson’s dining room. 








P. Shanahan, Ford Motor Co.; 


Ladies Program: Jack Speare and Mrs. Ruth Griffith, 
Michigan Bell Telephone Co.; Miss Lois Verner, Ford 


Exhibit Hall: Roger Elrod, Young Spring & Wire Co. 
Publicity: William Knizht, Cadillac Motor Car Div., 


Canadian Program: James Charrington, Polymer Corp., 
Ltd.; Duncan Brookbanks, International Playing Card 


Ford Tour: Charles Haggerty, Ford Motor Co. 


General Motors Luncheon: Fred Canaday, General 


Motors Corp. 


Registration: William Duffy, Detroit Transmission Div.. 


GMC. 


Regional Caucuses: James Walsh, Chrysler Corp. 


Exhibitors Representative: Jack McGrath, Hillerich & 


Bradsby Co. 
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FORD ROTUNDA will be visited by con- 
ference delegates and wives during the 
tour of Ford production and receration 
facilities. Ford’s International Employ- 
ees’ art exhibit will be on display at the 
time of the NIRA tour. 


FINAL ASSEMBLY LINE at Ford’s vast 
Rouge plant in Dearborn will be a high- 
light of the Ford tour. Here, delegates 
will witness the production techniques 
used in turning out one automobile every 
45 seconds. 


BRIGGS STADIUM will be NIRA head- 
quarters the evening of May 24 when 
the Tigers take on the New York Yank- 
ees. Two Louisville “Sluggers” auto- 
graphed by players of both teams will 
be presented to two conference delegates. 


40 
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ELMWOOD CASINO, in Windsor, Ontario, will be the scene of the NIRA Inaugural 
Banquet and Floor Show. Top professional acts and a Broadway musical comedy 
show with a cast of 25 will provide a fitting climax to Conference activities. 


continued from preceeding page 
tion and banquet in the Ford Central 
Office building. 

Tuesday evening will be open, but 
tickets in a special reserved section will 
be available for the Detroit-Tiger-New 
York Yankee ball game at Briggs 
Stadium. Hillerich & Bradsby Co. will 
present baseball bats autographed by 
all Yankee and Tiger players to two 
lucky delegates. 

The Helms Athletic Foundation In- 
dustrial Recreation Award and NIRA 
Tournament trophies will be presented 
the following day at the Past Presidents 
Luncheon. 

That evening, delegates will leave 
the hotel by bus bound for Windsor, 
Ontario, and the NIRA 
Banquet and Floor Show. 

Staged at the 


Inaguaral 


swank Elmwood 


Casino, Canada’s most popular night 


club, the floor show will feature a 


Broadway musical comedy production 
with a cast of 25. Another floor show 
headliner will be Wes Harrison, Mr. 
Sound Effects, who has been highly 
recommended by several recreation di: 
rectors not to mention Ed_ Sullivan, 
Garry Moore and Variety. 


BUSINESS MEETING 

Two important bylaw amendments 
will be brought to a vote at the annual 
business meeting during the last day. 

In addition, NIRA members wil 
elect eight new members to the Board 
of Directors, four vice presidents and 
the Association’s 16th president. 

If the designated company represen: 
tative is unable to attend, he is re 
quired to name his proxy in writing. 
submitted to the executive secretary 24 
hours before the annual meeting. The 
proxy must be employed by the mem- 
ber company for which he is voting. 
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Skeet Shooting Rifle Shooting 





There’s sport for every season... every age group 
when your recreation program includes shooting. 
A traditional American favorite, shooting is one 
of the nation’s most popular leisure-time activi- 
ties—with about 20 million enthusiasts today! 
You probably have many shooters in your 
plant ...can build your program around any or 
all of four different kinds of shooting— 

TRAP AND SKEET—fast-moving shotgun sports 
with a nation-wide following. ““Powdering”’ tar- 
gets is a thrilling test of coordination and timing 
—fun to shoot, exciting to watch. 
RIFLE—enjoyed on both indoor and outdoor 
ranges. Competition: intramural, with neighbor- 
ing teams, and through postal and telegraphic 


% = \ 

' KY 
= 

* 


sports 






Revolver Shooting Hand Trap Shooting 





matches. Match your team against teams at your 
company’s other plants! 

REVOLVER—one of America’s favorite forms of 
competitive shooting—on easily constructed 
ranges, indoor or outdoor—a wide variety of in- 
teresting events. 

HAND TRAP SHOOTING — excellent practice for 
the shotgun hunter. Targets can be thrown high, 
low, fast or slow—a real test of shooting skill, 
and fun besides! 


You can start a shooting program on as modest 
or as large a scale as you wish. Remington has 
helped many successful industrial gun clubs— 
will send full information. Just check items you’d 
like and mail the coupon. 


FREE All the information you need to start a successful shooting program. CLIP AND MAIL TODAY 


en ee 0 0 8 MMS SS SSSSSSSOOSOSVO So eawwwast 























Remington 


Send me, without obligation, the information | have checked below. Address: Shooting Promotion Section, Dept RM-5. 1 
i Remington Arms Company, Inc., Bridgeport 2, Conn. 
| [] RIFLE—Product catalog and literature on rifle shooting. REVOLVER—Product catalog and literature on revolver l 
| shooting. | 
| TARGET THROWER — Descriptive folder on target thrower | 
l SHOTGUN—Product catalog and literature on gun-club and targets. ] 
| operation. | 
Name Address 
| Title City | 
] C pony OD scence 





Reg. U.S. Pat. Off. 
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Board of Directors 


JOHN H. LESLIE President 
Recreation Manager, Minnesota Mining & Mfg. Co., St. Paul, Minn.. 

since 1952. B.S. and M.A. degrees in physical education and recrea- 

tion from U. of Minnesota. Past president, Minnesota Recreation 

Assn., three years State Recreation Consultant. 


THOMAS G. CROFT Past President 
Chief of Employee Service at Convair, Division of General Dynamics 
Corp., Fort Worth, Texas. A graduate of the U. of Texas, practiced 
law before joining Convair in 1950. Served as NIRA vice president 
in 1957, director in 1956, conference co-chairman in 1958. 


Region I—KEast 


OSKAR FROWEIN Vice President, Senior Director 
Recreation Director, Republic Aviation Corp., Farmingdale, N. Y., 
and all branch plants since 1944, Charter organizer and past presi- 
dent of Long Island Industrial Recreation Assn. and Industrial Ree- 
reation Directors Assn. of N. Y. Graduate U. of Michigan. 





JOSEPH J. MINELLA Junior Director 
Executive Secretary, Kodak Park Athletic Assn, Eastman Kodak Co, 
Rochester, N. Y., 37 years in recreation at Kodak. Past president 
Rochester and N. Y. State Bowling Assns., former Softball com- 
missioner of N. Y. Managed two world champion softball teams, 


Region II—Mid-East 


MARTHA L. DANIELL Vice President, Senior Director 
Director of Recreation, Nationwide Insurance, Columbus, Ohio, 
since 1950. Two years in club work with the American Red Cross 
overseas. B.S. and M.S. degrees from Ohio State U. Special recreation 
degree from American U. NIRA director since 1955, 





EARL SCHREIBER Junior Director 
Recreation Director, Timken Roller Bearing Co., Canton, Ohio, since 
1948. Graduate Mt. Union College with special courses at Notre Dame 
and Catholic U. Present Ohio State Little League Director. 1960 Na- 
tional Industrial Bowling Tournament chairman, 





Region II1I—Midwest 


CHARLES HAGGERTY Senior Director 
Supervisor of Recreation, Ford Motor Co., Dearborn Mich., and all 
continental U. S. branch plants since 1954. Coached high school and 
college football and basketball for 12 years prior to joining Ford 
in 1953, previously ran own business. NIRA Director since 1958. 


WALTER DOWSWELL Vice President, Junior Director 
Recreational Director, Motorola, Inc., Chicago, Ill., for the past 12 
years. Past president, Greater Chicago Industrial Recreation Council, 
Chairman 1957 NIRA Conference and Exhibit. Served as NIRA 


director since 1957. 





Region IV—South 


Cc. E. BARNHART Senior Director 
Athletic Director, St. Regis Paper Co., Pensacola, Fla., since 1948. 
Previous recreation experience with Columbia, Mo., City Recreation 
Dept. At St. Regis, pioneered industrial sponsorship of Little League 
baseball in the State of Florida. 


SUMMERS JARRETT Junior Director 
Employee Relations Supervisor, The Chemstrand Corp., Pensacola, 
Fla., since last August, previously served as recreation director for 
three years. AB and M.A. degrees in physical education and guidance, 
Marshall College. High school coach for five years. 
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FRANK DAViS 
Treasurer 





Manager of Lockheed Employees’ Recreation 
Club, Burbank. Calif., for 20 years. Complet- 
ing second term as Treasurer after previously 
serving as NIRA Director and Vice President. 
Recipient of first Helms Athletic Foundation 
Industrial Recreation Achievement Award. 
Active in leadership and promotion of youth 
sports activities. 














Assistant Professor of Recreation, U. of 
Minnesota and Director, Coffman Memorial for U. 


DON L. NEER 
Executive Secretary 


GORDON lL. STARR 
Director of Research 





With NIRA since 1955. Former sports director 
[ S. Junior Chamber of Commerce, 


student union. B.S. and M.E. degrees from U. 
of Minnesota, presently working on his Doc- 
torate degree. Has been active in the Associa- 
tion of College Unions and developed a highly 
successful “Basic Leadership Seminar Kit,” 
and other projects. 


1951-55. Recreation superintendent for cities 
of St. Cloud, Minn., and Zanesville, Ohio, 
1946-51. Five years with U. S. Navy directing 
welfare and recreation programs. B.S. and 
M.E. degrees in physical education and rec- 
reation from U. of Minnesota. 


Region V—Northwest 


JOHN H. LESLIE President, Senior Director 
Under NIRA Bylaws, only the elected Board members and incoming 
directors are eligible for the presidency. Prior to his election last 
May, Leslie had served three years as a director in addition to other 
NIRA duties. See biographical outline above. 


JOHN O. PETERS Junior Director 
Recreation Director, Western Machine Co., Milwaukee Wis. for 12 
years. Past president Milwaukee County Industrial Recreation Coun- 
cil and present member M.C.I.R.C. Board of Directors. Active as 
high school basketball official. 


Region VI—Southwest 


DEAN MONEYMAKER 
Recreation Director, International Shoe Co., St. Louis, Mo., for 10 
years. A.B. degree from Missouri Valley College and Law at St. 
Louis U. and Benton College of Law. Past President YMCA Athletic 
Assn., St. Louis. 


Senior Director 


W. W. BERNARD Junior Director 
Recreation Coordinator, Temeo Aircraft Corporation, Dallas, Texas, 
since 1953, 16 years previous experience in municipal recreation. 
B.S. and MLS. in recreation. Doctorial candidate in psychology. Presi- 
dent, North Texas Industrial Recreation Assn. 


Region ViI—West 


H. S$. NAISH Vice President, Senior Director 
Chief of Employee Services and Safety, Convair, Division of General 
Dynamics Corp., Pomona, Calif., and Director, Convair Recreation 
Assn. since 1951. Played varsity sports at Fordham U. Five years as 
high school coach, Director of Armed Forces Olympics. 


NEWTON E. WEST Junior Director 


Personnel Recreation Director, Helms Bakeries, Los Angeles, Calif. 
Coordinator for the California Industrial Recreation Conference for 
the past three years. Developed and directed NIRA’s national achieve- 
ment awards program. Former NIRA State Chairman. 


Region VIII—Canada 


A. MURRAY DICK Senior Director 
Director of Recreation, Dominion Foundries & Steel, Ltd., Hamilton, 
Ontario, Canada, since 1953. Previously served nine years as pro- 
gram supervisor during off-hours. Chairman, Hamilton Industrial 
Recreation Assn. Softball Division. 


H. JAMES CHARRINGTON 
President, Polymer Recreation Club, Polymer Corp., Sarnia, Ontario, 
Canada. Past president of the Sarnia Industrial Recreation Council 
and Business Manager of Polymer Glee Club. Over 18 years in gen- 
eral recreation organization with emphasis on music. 


Junior Director 
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From St. Paul to Pensacola, from 
Boston to San Jose, the NIRA gospel 
was carried throughout the year by 
3M’s crew-cut disciple of recreation 
who practices what he preaches. 

John recreation manager, 
Minnesota Mining & Manufacturing 
Company, St. Paul, carved a_ well- 
earned niche for himself in NIRA’s 
elite president’s hall of fame. This 
studious, affable professional recreator 
from the Upper Midwest brought new 
dimensions to the NIRA high office 
with a well planned program. 

Following his election last May in 
Philadelphia, President John started 
immediately to build up NIRA’s re- 
search program and to strengthen its 
committee structure. 

Between numerous trips and other 
presidential duties, he finished a 32 
foot cabin cruiser in 3M’s boat club, 
completed his flying lessons prepara- 
tory to soloing in their flying club, ac- 


Leslie. 





IN PENSACOLA, Leslie and W. E. Cald- 
well, gen., magr., St. Regis Paper, dis- 
cuss the company’s employee program. 


ae 





A big year for 
PRESIDENT JOHN 


John H. Leslie leads NIRA through a prosperous year, 


noteworthy for expanded programs, improved services 
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quired and started the initial develop- 
ment of Mining’s 360 acre park which 
is to include a marina, golf course, ski 
tow and all standard facilities. 

Continuing the globe-trotting tradi- 
tion of NIRA chief executives, Leslie 
traveled some 15,000 miles to lead in- 
dustrial recreation seminars and meet- 
ings in New York, Boston, Pensacola, 
St. Paul, Milwaukee, San Jose and St. 
Louis. 

He was in Paris, Tenn., to crown the 
champion of NIRA’s 2nd annual Fish- 
A-Rama for Industry. He was in Chi- 
cago to speak at the Athletic Institute’s 
annual board meeting and to chair the 
NIRA Executive Committee and Travel 
Council meetings. 

His eight years at 3M and previous 
experience in public recreation com- 
bined with natural leadership abilities 
made Leslie highly qualified to meet 
the challenge of his office. 

His administration can stand proudly 

on its record: 
e Establishment of an Education Com- 
mittee to develop program manuals and 
educational materials in seven specific 
recreational activity areas. 





FISH-A-RAMA CHAMP, Louis Blaising, 
Tokheim, Corp., receives the winner’s 
loot from President John, after out-fish- 





































SPEAKING to recreation groups from 
coast-to-coast, Leslie put in long hours to 
promote the interests of recreation. 







© Establishment of a Research Com- 
mittee and policy to stimulate and co- 
ordinate research projects in the field 
of employee recreation and services, 

¢ Development of a State Chairman's 
Manual outlining his duties and pro- 
viding instruction. 

© Development of the NIRA Travel 
Service Checklist to help plan group 
tours. 






e Expansion of Helms Achievement 
Award to recognize companies in each 
of four size classifications. ; 
¢ Sponsorship of the first Employee 
Photo Contest. 

© Co-sponsorship of the National In- 
dustrial Bowling Tournament. 

¢ Increased publication of NIRA News: 
letter from six to 12 issues per year. 








ing 23 industry champs on Kentucky 
Lake. 
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Interest in tennis is 
growing rapidly. Here’s 
one of the finest teach- 
ing aids you can find to 
stimulate interest in 
tennis and demonstrate 
proper techniques. The 
Athletic Institute’s five- 
unit 35mm slidefilm, “Beginning Tennis,” pre- 
sents every basic tennis technique so any student 
— young or old — can understand them and 
learn how to play quickly. Slidefilm covers grip, 
swing, service, footwork, all strokes, and offensive 
play. Excellent for clinics or classes. 


SOUND, $57.15 SILENT, $48.75 



































21 OTHER POPULAR SPORTS SUBJECTS 


@ APPARATUS ACTIVITIES @ COMPETITIVE SWIMMING e SWIMMING 
‘ for boys and men Sound, $34.20 Silent, $28.60 Sound, $31.90 Silent, $26.30 
d, $57.45 Silent, $49.0 
ound, $57.45 — Silent, $49.05. pivinG @ TRACK AND FIELD 
e ARCHERY Sound, $45.10 = Silent, $39.50 Sound, $60.55 _ Silent, $46.55 
Sound, $42.15 Silent, $36.55 e FENCING ; . 
° BADMINTON Sound, $51.70 Silent, $46.10 © TRAMPOREEG 92095 
Sound, $54.75 Silent, $47.15. gore — itis ' 
e BASEBALL Sound, $43.85 Silent, $38.25 ° TUMBLING | ' 
Sound, $72.20 Silent, $61.00. Gymnastics FR Teese TM Fa ee 
e BASKETBALL for girls and women @ TUMBLING—ADVANCED 
Sound, $61.00 Silent, $50.80 Sound, $44.35 Silent, $38.75 Sound, $37.25 — Silent, $31.65 
¢ BOWLING e LIFE SAVING e VOLLEYBALL 
Sound, $34.30 Silent, $28.70 Sound, $19.50 Silent, $16.70 Sound, $42.30 Silent, $36.70 
© CAMPING @ SOFTBALL @ WRESTLING 
Sound, $17.80 Sound, $79.50 _— Silent, $68.30 Sound, $65.15 = Silent, $56.75 


PLACE YOUR ORDER TODAY! All materials shipped postpaid. 
Write: The Athletic Institute, 209 S. State St., Chicago 4, Ill. 











“Athletic nstitite 


This seal, pridemark of A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 


Athletic Institute, OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
entifies its members! 
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Alabama California Connecticut Delaware Illinois Indiana 
Shelby Kinney Herb Naish Fred Wilson W. R. Kelk John Crnich Dale Shafer 
West Point Mfg. Co. Convair Scovill Mfg. Co. E. |. du Pont R. R. Donnelley Delco-Remy Div., Gu¢ 








NIRA 


State Chairmen 


Furthering the national growth an 
development of employee recreation, 
the NIRA president and his board an. 





lowa Louisiana Massachusetts Minnesota nually appoint outstanding industrid B 
Lioyd McKinnon Hardy Wells Oscar Pope LeRoy Gill recreation leaders to serve as stat © 
Lennox Industries Ethyl Corp. General Electric Minneapolis Gas Co. .hairmen 


In addition to assisting companies 
within their respective states who ar 
interested in starting employee recres 
tion programs, these state chairmer 
play an important role in the Associa 
tion’s membership drives, election o/ 
national officers, and as leading figure 
in planning regional conferences. 


i as ni 





——— They have become increasingly im: 
Missouri Montana New Jersey North Carolina _ portant to the Association’s growth. 
Bert Granville John Good S. W. Miller Ralph Johnson 


McDonnell Aircraft The Anaconda Co. Reigel Foundation Firestone Textiles 



















Ohio Oregon Pennsylvania South Carolina Vermont Washington 
F. A. Wahl R. Walter Ager A. H. Spinner W. W. Wilbanks Neal Ayer Cam Haslam 


Firestone Tire & Rubber Hyster Co. Armstrong Cork Co. Reigel Textile Corp. Fairbanks Morse Boeing Airplane Co 












’ 


West Virginia Wisconsin Dist. Of Columbia British Columbia Manitoba Ontario 
John Mowrey Pat Feeley John Tutko R. B. Middleton Mrs. Joan Cline William LaBute 
Union Carbide Metals The Falk Corp. U. S. Air Force B. C. Electric Co. Great West Life Automatic Canteen 
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men F Organized in 1931 by employees of the Goodyear Rub- 
ber Company, the Zeppelin Rifle Club, Inc., is one of 
NRA’s most active industrial clubs. At present, it has over 
125 members and owns its own club house and range 
facilities. 


rowth ani & 
recreation, 


boar all ° ‘ 
' ei : The club is best known as sponsor of The Zeppelin 
industrial Open Smallbore Tournament. This annual event attracts 
' as state 


competitors from all parts of the country. 
In addition, the club conducts local matches, sectional 
. — | and regional championships, and fires in three league 
companies . 


h ‘ matches every week. It also sponsors The Akron Sharp- 
S WhO ar 


fee recrea & 
chairmen & 
e Associa: © 





‘lection of 





mit NATIONAL RIFLE ASSOCIATION SALUTES INDUSTRY! 








Kifle Club uc. akron, ohio 


Sponsored by THE GOODYEAR TIRE & RUBBER CO. 


Club Officers 
William E. Summers President 
Clarence J. Franz Vice President 
Paul E. Stokes 
W. R. Cox 
R. R. Hipenbaugh 


Francis J. Lattimer 


Secretary 
Treasurer 
Executive Officer 


Club Instructor 


shooters, a junior division of the club. 

The club house and range are located 10 miles south- 
west of Akron in Greenburg, Ohio. There are sixty cov- 
ered firing points to 100 yards and five 200-yard big bore 
points. Nine indoor firing points are available to both 
rifle and pistol shooters. 

NRA is proud of its more than a quarter-century as- 
sociation with the Zeppelin Rifle Club and The Goodyear 
Rubber Company. We are glad to have this opportunity 
to publicly salute both the club and the company which 
sponsors it. 


Industrial Recreation Executives are invited to write for further information on organized rifle and pistol shooting. Details on how 
your company can sponsor an NRA-affiliated club will be sent without cost or obligation on your part. 


NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 
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“| SALUDOS AMIGOS! 


Anytime... 
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For outstanding domestic travel 


For memorable foreign travel 


HAPPINESS Travel Service 


6 East Monroe Street 
Chicago 3, Illinois 
STate 2-4900 


is a good time to visit Mexico 





We trust all you camera fans will enter the NIRA 
Employee Photo Contest. 


It will be our privilege to be the host to the winner 
on the trip to Mexico, the “shutterbugs” paradise! 


We look forward to meeting you at the Detroit 
Conference May 22-25, 1960. Come and see us at 
Booth 31. 











Happiness Tours 


Journeys International 
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RMI 


Industrial Skeet Shoot 


The first annual National Industrial 
Skeet Championships will be staged 
Saturday, Sept. 21, at Hilldale Gun 
Club near Palatine, III. 

Sponsored by NIRA, the 50 target 
event will be open to five-man teams 
and individuals who are full-time em- 
ployees of the company they represent. 

Entry fee of $50 per team covers 
shells, targets and cash prizes. Complete 
details and official entry forms will be 
mailed in the near future. 


Oskar’s Night 


More than 200 Republic Aviation 
employees braved New York’s worst 
snow storm in 1] years recently to 
show their admiration and apprecia- 
tion at a testimonial dinner for Recrea- 
tion Director Oskar Frowein. 

Among the gifts presented Oskar 
were a 21 inch television set, Macy’s 
gift certificate, three plaques and a 
painting of Blue Point, Long Island 
where the Froweins live. 

The inscription on one of the plaques 
read: “Presented to Oskar Frowein in 
appreciation of his outstanding leader- 
ship, untiring effort and immeasurable 
contribution to the advancement of the 
(Republic) recreation program.” 

Oskar’s wife, Joyce, received a serv- 
ice-for-12 silverware set and a gold 
charm bracelet inscribed with her 
name and the words “A Remembrance 
of Oskar’s Night.” 

In addition to his efforts at Republic 
for the past 16 years, Oskar is also a 
charter organizer and past president of 
the Long Island Industrial Recreation 








Association and the Industrial Recrea- 
tion Directors Association of New 
York. He is a vice president of NIRA 
and served as chairman of the 1955 


NIRA Conference in New York. 


Firestone Promotions 


William A. Marshall has been ap- 
pointed manager of employee relations 
and W. A. Davis has been appointed 
manager of accounting for the em- 
ployee services division at Firestone 
Tire & Rubber Co., Akron, Ohio. 

Marshall will be responsible for food 
service, the Firestone Clubhouse and 
recreation programs, and for the Fire- 
stone Country Club and golf course ac- 


William A. Marshall W. A. Davis 


tivities, plant protection and other 
special employee programs. 

Davis will manage accounting for 
the Clubhouse, programs, 


Country Club and golf courses, 


recreation 


Big Year for NBC 

The National Baseball Congress an- 
ticipates having more than 3,500 teams 
processed in about 500 circuits, all 





Hilldale Gun Club, site of first national industrial skeet shoot, Sept. 24. 
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FIRST BALL in 19th annual Chrysler 
employees bowling tournament wa 
rolled by R. S. Bright, group vice presi. 
dent, automotive manufacturing. More 
than $16,000 in prize money was at stake 
among the 7,256 Chrysler employees who 
participated in the six week event, 








franchised in its 1960 National Associa. 
tion of Leagues within the next 6( 
days. 

Leagues are being franchised into 
two divisions, one for players of un 
limited age, the other, the “Rookie Di- 
vision-0,” for players of age limits from 
17 to 21. 

The NBC also sponsors a network of 
district and state tournaments qualify: 
ing the nation’s leading non-pro teams 
for the 26th annual national tourna 
ment in Wichita, Kan., in late August 
with the U. S. Champions awarded a 
$10,000. cash purse. 

Details of any phase of the program 
may be obtained by writing National 
Baseball Congress, Wichita 1, Kan. 





National Recreation Month 


The month of June has been desig: 
nated National Recreation Month, a 
time to highlight the importance of 
leisure in America today. 

Sponsors of the promotion, the Na- 
tional Recreation Association, urge all 
organizations sponsoring _ recreation 
programs or concerned with wise use 
of leisure to let people know what rec- 
reation activities and facilities are 
available locally and_ to 
people to use them. 

The month has been broken down 
into four weekly celebrations: June 1-7, 
Youth Fitness Week; June 8-14, Family 
Recreation Week; June 15-21, Recrea- 
tion and the Arts Week; June 22-30, 
Recreation through Service Week. 

Recreation Month information kits 
are available from the National Recrea- 
tion Association, 8 West 8th St., New 
York 11, N. Y. 


encourage 
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JUDGES SCREEN 
HELMS ENTRIES 


Distinguished panel to select outstanding 


program for NIRA-Helms Achievement Award 


Nine nationally prominent sports leaders have volun- 
teered to serve as judges to determine the four winners of 
this year’s Helms Athletic Foundation award for industrial 
recreation. 

Forming a representative viewpoint of the purposes and 
functions of recreation, each of the judges is highly quali- 
fied for the task before him. 

Col. Theodore P. Bank, chairman of the judging 
committee, president of The Athletic Institute and long a 
staunch supporter of NIRA, directs a national non-profit 
organization dedicated to the advancement of sports, physi- 
cal education and recreation. 

Robert Clark, president, United States Junior Chamber 
of Commerce, heads up the Jaycees vast golf and tennis 
youth programs. 

Floyd R. Eastwood, dean of student activities, Los 
Angeles State College, was a founder and first president of 
NIRA. He also served the Association as research director 
for many years and was formerly a professor of physical 
education at Purdue U. 

Tom Harmon, sports director of station KNX, CBS 
radio in Los Angeles, Calif., has been a leading figure in 


the sports world since his days as the star halfback of the | 


Michigan U. football powerhouses of °39 and *40. 

Sidney L. James, managing editor, Sports Illustrated. 
America’s national sports weekly, represents the nation’s 
press, 


Dwight Hauff, president, National Sporting Goods As- | 


sociation, has operated his own sporting goods store for 
10 years and has been an active leader in the industry. 
Dr. Harold D. Meyer, chairman, Recreation Curricu- 
lum, U. of North Carolina, and consultant, North Carolina 
Recreation Commission, is, with Floyd Eastwood, one of 


the two NIRA honorary members because of his many | 


contributions to the Association and the industrial recre 
tion profession. 
Rev. Bob Richards, director, Wheaties Sports Federa- 


tion and Olympic pole vaulting champion, is leading a | 


nationwide promotion to increase participation in sports 
and recreation activities. 

Harry A. Stuhldreher, assistant to the vice president, 
U.S. Steel Corporation, was one of Notre Dame’s famed 
four horsemen and former football coach at Wisconsin. 

Of the Helms Award entries submitted by recreation di- 
rectors of NIRA member companies, these judges will select 
four companies, each in a different size classification, con- 
sidered to offer the most outstanding year-round program 
of recreation for its employees. Of these four classification 
winners, the judges will then select the one company, 
regardless of size, considered to have the best program. 

The grand winner will receive the Helms rotating trophy 
with a replica permanently awarded to its recreation direc- 
tor. Classification winners will receive handsome, perma- 
nent wall plaques. 





SEND FOR THESE 
H & B ANNUALS 
FOR 1960 


THEY ARE READY NOW 
AND FREE FOR YOUR TEAMS 


FAMOUS SLUGGER 
YEARBOOK 


This book is a ready 
reference for major and 
minor league batting 
statistics, World Series 
data, photographs of 
famous sluggers and 
historical baseboll 
highlights. Also con- 
tains an article ‘Base 
Hitting” written ex- 







\ 
ys SU 4) pressly by Nelson 
FRAO prose Fox for this year's 


Yearbook, 


SOFTBALL 
RULE BOOK 


Contains complete 
official 1960 softball 
rules, pictures of the 
1959 World's Soft- 
ball Champs and 
other valuable in- 
formation. 











SEND ALSO FOR THE LOUISVILLE 





We will be glad to send you copies of the 1960 
Lovisville Slugger Bat and Grand Slam Golf Club 
Catalogs for your ready reference in ordering from 
your dealer. 


] SLUGGER BAT AND GRAND SLAM CATALOGS 











Write for this FREE material to 
Hillerich & Bradsby Co., Louisville 1, Ky. 
Box 506, Dept. RM-0 





T 


* 


| SVILLE SLUGGER BATS 


Choice of the Champions 
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CIRCUS, from page 17 

dren in the 5 to 12-year age range re- 
ceived tickets to the 1:30 show. Em- 
ployees with older children, retired 
employees, and widows of former em- 
ployees received tickets for the evening 
performance. With the tickets went 
“wooden nickels” for every child 18 
years old or younger. 

@ July 13-14—Any employee unable 
to attend the performance for which 
he had received tickets stopped at the 
Recreation Department office and was 
given tickets for one of the other per- 
formances. 

@ July 16—Ebben gave final in- 
struction to those Kohler Co. employees 
chosen to assist at the circus. 

@ July 18—The circus went on as 
scheduled. 

This timetable does little more than 
suggest the detailed planning involved. 


SPECIAL PLANNING 

Special tickets were designed and 
printed. Cardboard strips of punch-out 
“wooden nickels” (five nickels to the 
strip, two strips for each child) were 
printed. 

A circus permit, a soft drink permit, 
and a sound truck permit were secured 


THE ULTIMATE 
IN 

ALUMINUM 
DIVING BOARD 
DESIGN! 


r? 





~*~ 





. Designed 
and built to be 
the finest diving 





















tip. 
#9112-12’-$175. 
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board ever developed. 
Offers the amateur and 
professional alike finest ac- 
tion and maximum safety — 
and pool owners prefer it because 
it won’t break (3 year warranty) and 
needs no service. 
coupled with other design and construction 
features, allows: (1) the “Dual Action” of flex- 
ing on both sides of the fulcrum and (2) the very 
important feature of eliminating torque (twist) at the 
Insist on Townsend Dual Action Diving Board. 





} RECREATION EQUIPMENT CORP. 
“1 Dept. RM-560, 724 West Eighth St., 


from Kohler Village authorities. 

Ebben worked with village police 
in planning trafic control, parking, 
and augmentation of village police by 
county and state traffic officers to 
handle traffic approaching and leaving 
the circus site. 

Ebben recruited Kohler Co. em- 
ployees for parking attendants, ushers, 
and ticket checkers and arranged for a 
first aid tent and personnel to staff it. 

Since many employees live in She- 
boygan five miles distant, Ebben made 
arrangements with the city bus firm 
there to add extra buses on the Sheboy- 
gan-Kohler run during circus hours. 

Transportation provided for 
such special guests as the 60 Kiddies 
Camp children brought from Sheboy- 
gan for the circus. 


was 


Plans were coordinated with circus 
management, and agreement was 
reached on use of “wooden nickels” 
and assistance to be provided while the 
circus was in operation. Double-check- 
ing ensured that the circus had ob- 
tained all necessary state permits. 

The detailed planning paid off in a 
smooth-working circus, in three highly 
successful performances. Comments of 
employees when the circus was over 




























AC 


Uniform thickness, 


#9114-14’-$270. #9116-16’-$290. 


Dealer Inquiries Invited 


Anderson, Indiana 


Manufacturers of Play Equipment for Swimming Pools, 
Parks, Beaches, Playgrounds; also Basketball Equipment. 


were highly favorable. 

Ebben, looking back, would mak 
few changes. 

He would mail tickets in plain ep. 
velopes instead of the specially-printed 
circus-theme envelopes Kohler Co, had 
printed, Some apparent pilferage from 
the envelopes occurred, and Ebben re. 
filled several ticket requests. 


RECOMMENDATIONS 

He would not schedule retired em. 
ployees and widows for an evening 
show. He found that many were ae. 
customed to an early-to-bed routine 
and preferred afternoon tickets. 

He would not change the system of 
ticket requests. He found that most em- 
ployees were strictly honest, only a 
fraction of 1% asking for more tickets 
than they could justify. 

He would give second thought to 


grandchildren. Because some spare 
seats were available, grandchildren 


were admitted on a first-come, first: 
served basis. A number were disap. 
pointed. 
But such problems were minor and 
didn’t detract from the overall success, 
It was, says Ebben, one of the mos 
successful events ever given by Kohler. 


SAFE 
DURABLE 
ADVANCED DESIGN 


All aluminum and stain- 
less steel construction— 
exclusive, scientific de- 
sign surpasses all safety 
standards, makes repairs 
unnecessary. 


TION 


DIVING BOARD 








Freel Write for 


Recreation’s Colorful 
New Catalogs. Specify 
Pool, Playground, 
Basketball. 
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” Hugo Goldsmith, 82. [9¢ Ve 20 LUXUT 

Printed ' ee Biv 

ai | cg ge sg te at Economy Prices! 


Ebben me . The MacGregor Co., died 
March 3, in Miami Beach, 


AT THE 
Fla., after a long illness. ian! TA R ID U ty 4 


cca gta WORLD'S LARGEST RESORT HOTEL! 


tired em. nl dustry for his many con- 
evening tributions to the sports om FUN 'ROUND THE CLOCK... 
: . tes tit Cad ympic-size Pools + Smart Shops 
Were a. a : , Stellar Entertainment in the Stardust Lounge 
| routine smith was also a pioneer in All the Excitement of Las Vegas! 
s. the promotion of industrial % UNSURPASSED MEETING FACILITIES... 
system of recreation. For “his out- For Groups from 10 to 1,200! 
most em. J+ R- Ernst (1) and Goldsmith — standing contributions to | * SUPERB FOOD...Four Delightful Dining Areas! 
) the growth of employee recreation as an accepted industrial “ar Se 
_ only a fe the growth of employ pted in Aku. Ak 
re tickets @ relations practice, Goldsmith was presented with a special wY TO: Fit 
} citation by the National Industrial Recreation Association in Soe Eee on 
ought to 1952 (see photo). For nearly half a century, he was the | seaman 
Nie 5 i ae : 
e spare driving force behind P. Goldsmith & Sons. 7 80 ROOMS from 
dchildren & $7 to $13 
ne, first. jf Nat N. Nast, Sr., 66, founder and vice | At-Your-Door Parking 
re disap. president, Nat Nast Bowling Shirts, | STARDUST PACKAGE TOUR $26 « 3 Days ¢ 2 Nights 
. Inc. With more than a business inter- | yy 
inor and i est in bowling, Nast loved the sport 7 
| success, and was highly influential in helping 1 TAR DUS Hou 
the most i to build its present popularity. In addi- ) A 
- Kohler, ’ * tion to providing bowlers with a com- > LAS VESAS: wingers” ee 


fortable “uniform,” he was the first 
shirt manufacturer to offer cash awards 
to bowlers who rolled exceptional 
games while wearing a Nat Nast bowling shirt. He is sur- 





Golf Prizes and Gifts 


IGN | vived by his son, Nat Nast, Jr., president of the corpora- | Ideal award for Flight or Class Cham- 
ee tion, his mother and three grandchildren. pion. Rich chrome finished electric 
n= - clock—black dial—gold numerals— 
. ‘ 7 ed sec and—110 x? 
de Ernest Nelson, 56, administrator of red second hand volt AC. Take 
fety up reel in base conceals unused cord. 


airs ; employee activities, The Champion 
Paper and Fibre Company. Coordina- 
tor of all employee programs at Cham- 
pion’s three divisions in Hamilton, 
Ohio; Canton, N. C.; and Pasadena, 
Texas; Nelson was an active leader in 


Mounted on hand-rubbed ebony base 
with silver figure—most modern 
award available today. 
#500F — hgt. 7” — $35 (with transistor clock — $45) 
{0 years experience in Trophies, Plaques, Gifts, Prizes——Complete 
line of bowling awards—Specialists in trophies of all kinds. League 








NIRA. Was elected as honorary direc- | quantity prices. 
; tor of the Champion Employees Activi- | Send for free catalog! Dept. RM 
D i ties Assn. Intensely interested in credit | EDWIN W.LANE CO. ema LT HL 
union work, Nelson was one of the founders of the annual 
National Credit Union Management Conference, a director 
of the Ohio Credit Union League and Credit Union Na- | imagination and resourcefulness 
tional Assn. are vitally important to the 
success of any 
ay : Arthur Pongratz, 42, supervisor of industrial 
Z recreation and employee services, Ham- WHAT’S TH Fa recreation 
ilton Standard, division of United Air- director. 
craft Corp., Windsor Locks, Conn. “Old stuff” is no fun. It’s the 
B Prominent in industrial recreation cir- fresh approach, the new wrinkle 
me cles in New England, Pongratz was that make 
recently elected chairman of the Con- 5 your program 
for necticut YMCA Industrial Recreation BIG IDEA? grow in 
ful Council and was in the midst of ar- popularity. 
T ranging the council’s triennial em- The big ideas which do the job best 


ployee recreation conference. His sudden death, coming | are reported each month in R/M. 
early in life, was a severe blow to his associates. 
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Helpful, new employee service 


EMPLOYEE 
FLOWERBULB 
PURCHASING 
PLAN 





Help your employees beautify | 
their homes by providing flower- | 
bulbs from Bulbhome at low cost | 
group rates. Highly successful at 
many companies. 


| 
More than 60 varieties of tulips. | 
hyacinth, daffodil, narcissus and | 
crocus are available. All guaranteed 
to be of highest quality, grown and | 
selected on our own bulbfields. 


Each variety is illustrated in full | 
color in our ordering book so em- | 
ployees can see the color and shape | 
of the flower they will grow in their 
gardens. 


Be ready for the Fall 
planting season, send for 
information now. 


“Sulbhome | 


SASSENHEIM-HOLLAND | 
(EUROPE) | 


A house is not a home unless 
it has flowers around it 





BULBHOME, Sassenheim, Holland: Please | 
send me, without charge or obligation, your | 
flowerbulb ordering information. 





NAME 





COMPANY 





STREET ADDRESS 





CITY, ZONE, STATE 
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Employee Flower Plan 


The advantages of group buying are 
now available to gardeners through the 
employee flowerbulb purchasing plan 
announced by Bulbhome of Sassenheim, 
Holland. 

More than 60 varieties of tulip, 
hyancinth, daffodil and crocus bulbs 
may be purchased at low, group rates. 

Appealing both to the garden 
hobbyist as well as the person who 
wants merely to beautify his home, the 
plan has been highly successful at 
many companies. 

At Westinghouse Electric Corp. in 
Newark, N. J., a women’s group takes 
employee orders during lunch hour. 
Arrival of bulb shipments is made on 
the public address system and by post- 
ers. Employees have subscribed heavily 
to the plan, and the company is pleased 
to assist. 

Each employee makes his own selec- 
tion from full color prints in the order- 
ing book and can actually see the color 


| and shape of the flower he will plant. 
| All bulbs are guaranteed and inspected 


against disease. 


Unsinkable Sailboat 


Flite Fish, called “America’s safest 
sailboat,” is a surprisingly low-cost boat 
designed for ownership by every family 
that enjoys the out-doors. 

Unsinkable and swampproof, Flite 
Fish is thoroughly safe. Supporting 
weight for the new craft is conserva- 
tively stated at 500 Ibs., but the boat 
can actually support up to 1,800 lbs. 








Flite Fish unsinkable sailboat 
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With hull length of 11 ft. and a 3% 
inch beam, Flite Fish is highly ma. 
neuverable—can be turned about ing 
30 ft. diameter circle. 

Weighing only 40 lbs. it can be 
handled easily by one person and trans 
ported safely on the top of a car. With 
the mast out, the Flite Fish require 
only 10 inches of floor space when 
stored standing against a wall. 

Packed complete with aluminum 
mast and two linear plastic sails (jib 
and mainsale), Flite fish sells at $99.50 
list price. For complete information 
write: Central Marine Co., 4030 Plaza 
Drive—West. Fresno 2, Calif. 





Folding, Portable Risers 


“Folding portability” is featured in 
a new series of choral risers 
photo) just developed by Sico Manufae- 
turing Co. 

Similar to Sico’s modular staging. 
the Model 4200 choral risers can be 
folded by one person and rolled toa 
storage area only 1614 x 5414 inches. 
They are built to public grandstand 
safety codes and backed by a 10-year 
guarantee. 

Available in 2, 3 or 4-rise units, the 
stands are designed to be folded in 
seconds without use of latches, locks 
or levers. Each platform of the choral 
stands is 96 inches long by 18 inches. 

Further information on the portable 
risers as well as other multi-purpose 
room equipment is available from Sico 
Manufacturing Co., Inc., 5212 Eden 
Ave. S., Minneapolis 24, Minn. 


(see 





Sico portable choral risers 
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Fibrecrete precast concrete docks for small boats 
. A 7 
Maintenance-Free Docks 
Extreme stability even in rough water, virtual lack of 
maintenance and many years of service life is now possible 





with precast, reinforced concrete docks and walkways for 
small boats (see photo). 

Called the unifloat, the dock is a one-piece hollow float 
and deck available in 3, 4, 6 and 8 ft. widths. Unifloats are 


s 


utured in & 


ers (see modular and can be joined together like dominoes to pro- 
Manufae- & vide any combination of walkways or fingers desired. l 
Quick, easy assembly eliminates costly installation. Unifloat | 
staging, has a dead weight of only 23 lbs. per sq. ft. | | 
» can be For more information and the address of the nearest dis- | 
led toa F tributor, write, Fibrecrete Corp., 1617 W. Gaylord St., | 
» inches. F Long Beach 13, Calif. a 
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Ask the Hillyard 
“Maintaineer®"” in your area 
to draw up a maintenance program for your floor 

’ —also for tips on preparation 
for dances, etc. He’s 


"On Your Staff 
Not Your Payroll.’’ 


ST. JOSEPH, MISSOURI San Jose, Calif. « Passaic, N.J. 
Branches and Warehouses in Principal Cities 


— 
" 








“Let’s Have a Picnic!” 


PICNIC MANUAL 


CONTAINING 


OVER 100 SUGGESTED 
GAMES AND CONTESTS 





Including 
Planning Charts * Sites $1.00 Each 
Themes * Finances 6 for $5.00 
Publicity ... Etc. Postpaid 


PROFITABLY USED BY HUNDREDS OF 
FACTORIES, SCHOOLS, AND CLUB RECREATION LEADERS. 


“Your Publication Lets Have a Picnic is one of the most 
Helpful Booklets For Planning An Outing I Have Ever Seen. 
We Should Have Had Something Like It In Our Club File 
Years Ago.”’ Reynolds Metals Company, Richmond, 
Virginia. 

‘Fills A Real Need.”’ Thompson Products, Inc., Detroit. 
“Last Summer I Used Your Manual For Our Picnics and 
Found It Most Useful And Beneficial.’’ Defense Plant 
of Proctor & Gamble, Milan, Tennessee. 





° 


SERVICES, Inc. 


DETROIT 4, MICHIGAN 


ORGANIZATION 


8259 LIVERNOIS AVE. °* 





[] Please Send Manuals [_] Check Enclosed [| Bill Us 
(] Send FREE Literature On Novelties, Prizes, Toys, and Awards. 
Organization Address 


Your Name 


City State 





ready for all activities 


with yard. 













Ss —p “ 


GYM &/ FINISH 
This beautiful light, smooth finish has the 
highest index known, of resistance to abrasion 
and scuffing. Chosen for leading industrial 
and college gyms that support heaviest 
schedules of all-round activity. Actually costs 
less because it wears 2 to 3 times as long as 
ordinary finishes. No-glare, non-slip. Cleans 
like a china plate for easy maintenance. 


HILLYARD 





HILLYARD St. Joseph, Mo., Dept. P-6 ; 
(CD Please send me Free chart for laying out, lining and 
finishing my gym floor. ° 

OC Please have the Maintaineer get in touch with me. ° 
No obligation! : 
IS 5s csccnscsisicscaciesiieisibilihdeteiainadanibuiaimenbianiaetceeiatie ° 
Firm or ° 
I Sicisisinseicknstueitiicinihalennddaaniaiaet . e 
” 

Address..... e 
. 

City , State wilds . 
. 

+ 
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Bowling & Golf 
SPECIALISTS 


Whatever you buy for golf, it will 
pay you to remember how Univer- 
sal differs from other “wholesale” 
outlets: (1) You see and feel your 
selections, from Universal's unique, 
complete stocks of nationally- 
known golf equipment and all ac- 
cessories; (2) in fitting golt clubs. 
you get the professiona! help of 
Universal's world-famous speciai- 
ists; (3) you're still assured of 
America's lowest discount prices. 





| 
LIBERAL TRADE-IN | 
for Your Old Clubs | 





GOLF CLUBS RE-GRIPPED 
Your Choice of 23 Grips! 





We Make ‘em Look New! 








| 
| 
| 
WOOD HEADS REFINISHED | 


ASK FOR DISCOUNT 


GOLF CATALOG—FREE 


We Ship 
All Over America 


Biggest Selection oo 
TROPHIES 
For All Sports BS 
40% DISCOUNT & 
FREE ENGRAVING 
(Ask for Free Catalog) 








ALL MAKES BOWLING BALLS 
Repaired—24-Hr. Service 








USED BOWLING BALLS | 
Expertly Fitted, from $5 








UNIVERSAL BOWLING 
& GOLF SPECIALISTS 


MAIN STORE 
525 South Wabash Av. 
Chicago 5, Illinois 
Phone WAbash 2-5255 


STORE NO. 2 
5115 North Harlem Av. 
Chicago 31, Illinois 
Phone SPring 5-3424 
STORE HOURS: 
Mon. & Thurs. 9 a.m. to 9? p.m 
Daily. Incl Sat. 9 a.m to 6 p.m. 
Harlem Ave Also Open Fri Nite 


FREE PARKING 


Directly Across the Street ~ 
Both Stores 














| Building. Washington 5. D. C. 


RMS 


Drown-proof Your Employees 

Safety experts estimate that 7,000 persons 
will drown this year. This entirely needless 
loss of life can be prevented. 

An interesting, 12-page, illustrated booklet, 
How to Drown-proof Your Family, presents a 
tested, proven method whereby even a non- 
swimmer can learn to stay afloat for hours, It 
is the method taught by U. S. Navy swimming 
instructors during World War II. 

Company or recreation association name 


and message may be printed on front or back 
cover for additional $7. set-up charges, plus 
$3. per thousand copies. 

The Economics Press, Inc., P.O. Box 460, 
Montclair, N. J. 


Rifle Shooting Handbook 


Handbook on Small Bore Rifle Shooting. 


now in its l6th printing, is again available. 
The 80-page illustrated handbook is rated 
among the best guides on the subject of marks- 
manship. 


Several chapters in this latest printing have 
been rewritten. New photographs illustrate 


copy on equipment, field shooting and small 


bore rifle ranges. 

Copies of the Handbook are available at 25¢ 
each, which is less than the printing and mail- 
ing costs. 


Wildlife Management Institute, 709 Wire 


Bronson Fishing Handbook 
Crammed with fishing tips and illustrated in 

full color, the 12-page Bronson Fishing Hand- 

book tells how to become a fishing expert, how 


to catch more fish and new and effective ways 


to load your stringer. Free. 


Bronson Reel Co., Bronson, Mich. 


H&B Annuals 


The 1960 Famous Slugger Yearbook, a ready 
reference for major and minor league batting 
statistics, World Series data, photos of famous 





sluggers and historical baseball highlights is | 


now available for distribution. 


Hillerich & Bradsby has also released the 
1960 edition of Official Softball Rules which 
includes complete rules for fast pitch and slow 
pitch, pictures of the 1959 World Softball 


Champs and other information. 


oe ; | 

The two books may be obtained free at 
sporting goods dealers throughout the coun- 
try or direct from H&B at 10¢ each to cover 


mailing. 


Hillerich & Bradsby Company, Inc., Louis- 


ville, Ky. 





H&B softball, baseball annuals 
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PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century, 


WRITE FOR LITERATURE 











AMERICAN ; 


PLAYGROUND DEVICE Co. 


ANDERSON, INDIANA, U.S.A. 


VORLD'S LARGEST MANUFACTURERS O 


PARK PICNK PLAYGROUND, SWIMMIN 


POOL AND DRESSING ROOM EQUIPMENT 











ANSWER TO PROBLEM ?? 

an easily assembled and stored hard 

maple floor for skating, basketball, 

shuffleboard, etc. 

PORTO-BILT Recreation Floors 
P.O. Box 415, Smyrna, Ga. 

















CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 


EMBLEMS — Club — Team — Champion 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt 
Send rough sketch or sample with order. 6 0! 


more, Postpaid. 





4” size—$1.00 ea. 5” size—$1.20 ea. 
6” size—$1.50 ea. 8” size—$1.75 ea. 
Check or M.O. No COD’s. : 

AMERICAN KNITWEAR) & EMBLEM 


MFRS., Plaistow 12, N. H. 


———— 





POSITIONS WANTED 





High school coach for seven years seeks ind 
rec, position, Holds B.S. degree in health. 
phys. ed. and rec. Company exp. Two years !! 
minor league baseball. 


CP23—RECREATION MANAGEMENT _ 


Recent college grad with major in recreation. 
Qualified instructor in sports, handieralts 





cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 


CP25—RECREATION MANAGEMENT 
















ed hard i 


ketball, 


Floors 
Ga. 
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JACK KRAMER 


wears and recommends 


CONVERSE 


Tennis Shoes 









KK KK ,xKX. r1 


XX 


G 
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NET STAR 


ee 


, GRIP SOLE 


Tow, 


SHOES 





No one knows tennis better than Jack Kramer. He chooses the new, longer 
wearing, Converse ‘‘Grip’’ Sole for its positive, skidproof traction on every 
type of playing surface . . . including grass, polished and damp courts. Stress- 
ing the value of faultless footwork at tennis clinics everywhere, Jack Kramer 
recommends the shoes he wears — Converse! Look for the newest favorite of 
professionals and amateur players . . . the blue colored, molded “Grip” Sole 
on Converse NET STAR and SKIDGRIP tennis shoes. 


Also ideal for boating . . . this self-cleaning, new sole will not slip on wet boat decks. 


CONVERSE RUBBER COMPANY maton 48, massachusetts 


BOWLING WORKS FOR INDUSTRY AND BUSINESS—One of a series of accounts on 
bowling and how it helps build better employee relations by boosting morale. 


INTERNATIONAL 


HARVESTER 


“TH HAS MORE THAN 400 BOWLING TEAMS 
HAVING FUN AND BUILDING BETTER EMPLOYE 
MORALE THROUGHOUT THE COUNTRY!” 


With the support of the Company’s 
management, hundreds of bowling 
teams have been formed by IH 
operations all over the country to 
provide recreational activity for IH 
men and women. Bowling has be- 
come so popular with employees that 
leagues have been formed both all 
over Chicagoland and in our other 
plant cities. Improved morale 
among hundreds of IH employees! 


That’s what the Company reaps 
from our Independent Team Spon- 
sorship of bowling. 

For example, bowling activity for 
the men is climaxed by the Annual 
IH Inter-Works Bowling Tourna- 
ment. The 26th annual tournament 
was held recently in Chicago, the 
largest in the Company’s history. 
More than 800 men from 19 IH 
operations in five Midwest states, 


comprising 164 teams, participa 
in the tournament. 

Yes, bowling is our most popula 
major employee participation re 
tion activity. It’s a real emplo 


Gila too! af | 


Richard M. Schille, Chairman 
IH Inter-Works Bowling Tourname 


[S]B8RUNSWIC 


THE NO. 1 NAME IN BOWLING 
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